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GREETINGS FROM ‘THE OLD HOUSE” 
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Welch,| 
Holme} 
& | 
Clark] 
Co. 


383 WEST ST, 





NEW YORK 


BEST QUALITY SOAP MATERIALS 








CHUIT, NAFF wy CO... Geneva Switzerland 


Synthetic and Aromatic Chemicals 


AUBEPINE, CHEIRANTHIA, CIVETTINE, DIANTHINE, GRISAMBRENE, HELIOTROPINE, ' 
JACINTHE, JASMIN, LILACINE, MUSK, NARCISSE, NERONIA, NEROLI, 
C(EILLET, SYRINGA, VIOLETTONE. 


TYPICAL IN OQDOR—HIGH IN EFFICIENCY 


AMERICAN BRANCH, 15 PLATT STREET, NEW YORK 
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ESTABLISHED 1833 


TALLEN 2 


BRAND IS A GUARANTEE OF PURITY 








ALMOND OIL 
CARDAMOM OIL 
CELERY OIL 
CORIANDER OIL 
ORRIS ROOT OIL 
SANDALWOOD OIL 


Insist on “* Allen’s*’ in Original Containers 


ALMOND MEALS, “Allen’s” 























STAFFORD ALLEN & SONS 
LONDON and LONG MELFORD, ENGLAND 
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Ghe SELLING POWER. 
OF DECORATED TIN 
SOAP BOXES. 


| 5 A RSOMEES lithographed individual 

tin soap-boxes for toilet soaps are in their 
ascendency. The individuality embodied in a 
decorated box emphasizes your trade-mark 
and the expenditure of a few cents for such a 
box will enable you to get at least 10 cents 
more at retail. 

A tin box handsomely lithographed in 
five or stn an attractive pack- 
age at a reasonable cost. 

Advise us of the possible quantity you may 
need and let us submit prices, and our ideas 


colors makes 


as to decoration. 


American Can Company 


New York Chicago San Francisco 























OLIVE OIL 


Pure Bright Yellow. For Soap Making. 


ORRIS ROOT 


Florentine and Verona, whole, granular and powdered. 


POWD. WHITE CASTILE SOAP 


Extra fine quality 


PRECIPITATED CHALK 


Write for samples and prices to 


Stallman & Fulton Co. 


%2 William Street, NEW YORK CITY. 


153 East Kinzie Street, CHICAGO, ILL. 


Givaudan’ s 








ESTABLISHED 1884 


ROCKHILL & VIETOR 


SELLING AGENTS 
114 JOHN ST., NEW YORK 








LAVENDER OIL 
GERANIUM OIL 
KANANGA OIL 
ORRIS-CONCRETE 


Bertrand’s 


BRAND 


RHODINOL-ROSE 

MUSK ART 100% 
MUSK-AMBRETTE 100% 
BOUVARDIOL 100% 
DIANTHUS 

JACINTHEA 

NARCISSE 

TREFOL 


ORRIS-CONCRETE 


BRAND 




























“OSCAR MAYER 


27 Fulton St., New Y ork, 


MANUFACTURER OF 


Copper and Tin F illing- L anks 


PERCOLATERS, Etc. 


FOR PERFUMERS 
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‘ Labeling Pastes 


a 
(con 8 RRR 


FOR 


GLASS, WOOD, TIN, PASTEBOARD, Etc. 


Does not mould, crust or spoil 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 gallons snow-white paste 


FOR PARTICULARS ADDRESS 


ARABOL MFG. CO., New York 








TALC att craves TALC 


Foreign and Domestic 


White for Prices 


W. H. WHITTAKER 


245 Front Street 


New York 








— WHY USE POMADES? |— 











FS your perfumes true to the character 


of the flower; and of absolute uniformity ; 





and of satisfactory lasting qualities ? 





The only process that insures these pni- 
mary necessities is the use of the washing 
of the finest pomades. We have the repu- 


tation of making "The Perfect Pomade" 








and will be glad to give a convincing demon- 
stration to any perfumer. 

Competition with foreign perfumes makes 
this of great importance to you, so don't 


hesitate to write me. 





BRUNO COURT 
GRASSE, FRANCE 


AMERICAN T. H. GROSSMITH '4flesberSe 














PUT IT IN 
A TIN BOX 


Giass, Parer, Woop and Merat are the materials 





generally used for containers. 

Grass is expensive, bulky, heavy and easily broken. 

Paper, being porous, does not preserve the con- 
tents, is easily torn or soiled and has a cheap appear- 
ance. 

Woon is clumsy, porous and cannot be decorated. 

DecorateD Tin Boxes have a rich appearance, are 
handy, light and preserve the contents against cli- 
matic changes, and when soiled, can be easily 
cleaned 

A Decorated Tin Box serves as an advertisement 
long after the contents have been used. If you have 
an attractive, handy package you will sell more 
goods and get better prices for them 


American Stopper Co. 
BROOKLYN, N. Y. 


The esters TIN BOXES Oke Tus 
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SWINDELL Bros. 


MANUFACTURERS OF 


Distinctive Glassware for Perfumers 


EXTRACT, ESSENTIAL OIL, a DRUGGIiSTS’ BOTTLES 
Flint, Emerald Green, Amber and ‘Blue Colors 


PRIVATE MOULD BOTTLES A SPECIALTY * 


SOLE OWNERS OF THE BRAWNER PATENT 
SELF-CLOSING, NON-CORROSIVE, GLASS SPRINKLER TOP 
(HEAPER THAN METAL, AND SEALS PACKAGE PERFECTLY 





Main Offices and Factories, Baltimore, Md. 
BRANCH OFFICE, - - 127 DUANE STREET, - - NEW YORK 
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You can Save Half!! 


Your worries by entrusting your requirements in fancy boxes for 
SOAPS, PERFUMES AND TOILET PREPARATIONS, to 


Buedingen Box & Lithograph Co. 


MAIN OFFICE AND FACTORY, ‘ROCHESTER, N. Y. 


With the name ‘‘ Buedingen”’ is associated an experience, a knowl- 
edge and a plant for the execution of High Grade Box Work, 
lithographing, embossing or printing, which directly benefits YOU. 
Perfection of mechanical and executive detail reduces cost to you. 
Combination of Lithograph and Box work, under one manage- 
ment, eliminates waste, saves your time and insures the symmetry 
of the finished package. Nearly all large manufacturers of 
Toilet Preparations are numbered among our customers. 


Designs for the Season of 1907 now ready 





WRITE OUR NEAREST REPRESENTATIVE 
New York City Chicago, IlIls. 


Postal Telegraph Bldg. Journal Bldg. 


‘*A clean sanitary factory.’’ 
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TWO DOLLARS A YEAR 
TWENTY CENTS A COPY 


THE AMERICAN PERFUMER 
\ND ESSENTIAL OIL REVIEW 
PUBLISHED MONTHLY 
THE PERFUMER PUBLISHING COMPANY, 
LOUIS SPENCER LEVY, President 
New York 


220 Broadway, 


TERMS OF SUBSCRIPTION 


The United States and Canada, - ° - $2.00 Per Annum 


Foreign, - ‘ “ ‘ > - 3.00 
Subscriptions payable invariably in advance, by check, money- 
ler, or postal-note, to order of THE PERFUMER PUBLISHING 


COMPANY 


ADVERTISING RATES ON APPLICATION, 


EDITORIAL NOTICE 
E invite correspondence and special articles upon subjects of 
interest to all engaged in the manufacture and sale of Perfumes, 
Soaps, Toilet Articles, Flavoring Extracts, et THE AMERICAN 
PERFUMER and ESSENTIAL OIL REVIEW is the OPEN FORUM for 


each and all in the ‘Irade. The usual right to reject objectionable 


matter and advertisements is reserved. 


THE LAW AND PERFUMES. 


Many of our subscribers have asked us as to 
the bearing of the new Pure Food and Drugs Law 
upon Perfumes. We have naturally devoted con 
Siderable study to this law, but in no clause can we 
ind any application of the law to perfumes as 
such. It is true that in some States, notably North 
Dakota, special provisions are made against the use 
f methyl alcohol in toilet waters or perfume ex 
racts, but the National Law has no such provisions. 

When we consider face-creams, however, a differ- 
it question arises. It is quite clear that some 
medicinal value is attached to these creams by the 
rs, upon their labels, and by the users. 


he law is explicit as to drugs for external as well 
Db 


NEW YORK, DECEMBER, 


eae 


1g06. Vol. I, No. 10. 


as internal use, so it certainly applies to creams and 
to powders even which are claimed to have any 
The 


must, therefore, guarantee that there are no dele 


medical properties whatever. manufacturer 
terious substances in these preparations, and where 
any alcohol or other of the specially named chemi 
cals mentioned in the law form a part of these prep 
arations he must not fail to mention them upon the 
main label. The law has a broad application, how- 
ever, to the raw materials of the perfumer ; one that 
Many of the oils 
imported for his use are also used in foods, or are 


cannot fail to inure to his benefit. 
recognized as drugs in the U. S$. VPharmacopeeia. 
These must be guaranteed, not only by the Ameri 
can agent, but also by the foreign shipper who is 
compelled to go before an United States Consul 
and make a sworn declaration of the purity of the 
Lor “ls exported by him. 

This is one of the great advantages of the law 

it must put a stop to dishonesty, for dishonesty 
becomes more than dangerous. It will cost some 
very heavy fines to violate the law, and those who 
“take chances” will soon change their tactics when 
they find the United States Courts after them. 

There may be some question as to the interpreta- 
tion of the law on certain points, and where an 
error of this kind takes place the courts will prob- 
ably consider the conditions, but there is no lack of 


eoods and true 


da 


clearness as to the demand for pure 
labels. Ile who violates the law on these points 
does so at his peril. 

We shall try in all ways to aid our readers, giv 
ing them the latest decisions as they are announced 
from Washington. In our special department we 
shall answer all inquiries addressed to us so far as 


Want 


does not pretend to be omniscient, but it has seemed 


our information goes. ‘They to Know” 


to be a necessary department, and we have not 
hesitated to add it. 






















































THE POWER OF PUBLIC OPINION. 
he real power after all lies with the people. 
Never has it been so well proven as in the case of 


the attempted Soap Trust in England. ‘There was 


an organization of many millions completely formed 
with unlimited means and men of marked ability 


behind it, vet it has been forced to dissolve. It was 


not the power of the press that brought this 


about, but the power of public opinion a 


power that makes even the millionaire trem 


ble. There was genuine popular indignation against 
the soap trust, and it was doomed. In the United 
States, however, we go about these matters differ 
ently. We leave it to the courts (0 impose incon 
siderable fines, when at a single powerful stroke of 
public opinion every combination controlling a 
necessity could be killed as it was in england. Can 
we not take a leaf from the book of our brothers 


across the sea? Can we not “smash a few trusts” 
by righteous public opinion, forcing them to dis 


What 
all ot the peo 


solve as our [British brethren have done? 
chance would the beef trust have if 
ple rose as one man against it? No violence would 
be necessary. Simply the power of public opinion, 
the refusal to purchase beef of any of its agents, 
would dissolve it more quickly than all the legisla 
The trouble is that we are 


tion at Washington. 


much too lethargic. We are not actually in earn 
est. We want it done by proxy, through the courts. 
We believe that legislation can de all things, while 
the law means nothing unless it have strong moral 
support behind it. In our great Democratic coun 
try even the courts are responsive to public opinion, 
interpreting the law in accord with the best sent 
ment of the people. We have precisely the institu 
tions, the trusts, and all the other methods of doing 
things that we deserve. The people themselves 
have themselves to blame for all that is wrong, be 
cause they can remedy any evil, and that promptly, 


4 17 
if they will only use their reserve power 


IS IT FEASIBLE 


Report has it that an attempt is to be made to 
grow flowers for perfume materials in California. 
Similar reports have been published before, but the 
same obstacles to success exist to-dav as have always 


existed lt is barely possible that the proper flow 


ers with rich oils in them can be grown in Cali 
fornia, but this is only a part of the solution of the 


problem. Suppose for the sake of argument that it 


THE AMERICAN 


PERFUMER 


is found possible to grow. the flowers 


right 


sufficient quantities. Suppose that the blossoms ar 
all there ready to be gathered, will it pay to gather 
them for the manufacture of pomades and essential 


oils? It is clear to any one who has examined th 
matter that labor is the chief element in the cost oi 
these materials. In Southern France, where this in 
dustry is the chief pursuit of the population, labor is 
very cheap. The women and children of the flower 
farmers do the gathering, and their labor is hardl 
figured at all. If the American syndicate goes on 
with its plans, even though it import colonists fron 
Southern France, is it not certain that these labor 
ers will demand the .\merican rate of wages, which 
would make the price of the materials prohibitive? 
\t present these materials come into the United 
States free of duty. Will it not be the next step t 
care for this “Infant industry” by imposing a high 
tariff upon the materials?) And if so, will not th 
\merican perfumer be driven out of business, even 
though there is a heavy protective tariff against 
foreign perfumes? Tle requires this tariff to-day to 
help him hold his own, on account of the marked 
preference on the part of many for imported per 
fumes. If matters are further complicated by rais 
ing the price of his raw materials because some syn 
dicate wishes to make money in California it will 
be a very complex state of affairs, one which must 


We should 


not like to hold any shares in the company back of 


mean a radical disruption of business. 


the California experiment. We advise our friends 


not to invest in it, for the chances of success art 
very remote. 

If it were feasible it would not be advisable to 
make this attempt now, or at any time until labor 
is very much cheaper here, and we are certain that 
we can produce materials at least as good as the 
farmers and manufacturers of Grasse and Cannes, 
who have been working along these lines for gen- 


erations. 


pan . ° ‘ ° ° . dae 
he field of Essential Oils as applied to Per 


fumery, Soaps, Flavoring Extracts and ‘Toilet 


\rticles is so very broad that it is impossible 
cover all of these interests in each and every Issue 
of this Review. ‘The imminence of enforcemen! 


of the Federal Pure Food Law and the deep 


terest taken in it by all of our readers have 1m 
pelled us to present all possible information on 


this important measure, for their enlightenment 
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THE TALE OF TALCUM. 
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By A. W. GoLpstEIN, oF 


The tale of talcum powder is not long in years, 
extensive nevertheless. It is a 


Fehr, the 


but it is an story 


long step from Dr. Hoboken druggist, 
putting up his talcum powder in a little wooden box 
twenty-five vears ago, to the millions of elaborately) 
tinted cans, and gilt-bottles pouring from some of 
the largest factories in the land, but Dr. Fehr made 
all the rest possible. 

He had recognized the scientific application of 
talcum to the human system—that its alkaline char 
acter was valuable in counteracting the acids con 


stantly given off by the body. 


The public may not know why it likes talcum 
powders, but that the American people are very 
fond of them is proved by the fact that at least 
fifty million packages (cans and bottles) are sold 
in the United States every year. Here is at least 


me toilet article which was originated west of the 
\tlantic Ocean, and was not borrowed from Paris. 

Within the quarter of a century of development 
of the manufacture of talcum powders, consider 


We know 
absolute clearness what is the ideal at which to aim. 


able progress has been made. now with 
The perfect talcum powder must be free from grit, 
scales and crystals; it should have the right white 
color, the proper “slip” and a good odor, which will 
not become sour at any time or under any condi 
tions, 

The character of the perfume used has also much 
to do with the successful marketing of the powder. 
Probably violet leads all the rest in popularity, but 
some manufacturers have attained considerable suc 
ess with bouquet mixtures of good character and 
asting quality. 

There is no doubt that talcum powders have re 
laced many face and other rice powders sold before. 

The taleum used as a base is also an important 
lement in this product. American talcum is light 
nd fluffy, not so white nor bolted so fine as the 


loreign varieties, nor has it as much “slip.” Ttalian 
talcum is even better than the French, costing three 

six cents a pound in large quantities, but this is 
part of the cost of toilet taleum. 


he perfume must be of excellent quality to hold 


¢ smallest 


ts character and not turn sour, as the natural essen 


— 


roe WILBER 








TP 


DruG Co., PrinADELPHIA, Pa. 


tial oils tend to change, and no cheap combination 
Violet is 


is the most popular odor, the modern synthetic odors 


is stable. notably high-priced, and this 
having proved excellent in talcum. 

It has also been proved by experience that at- 
bottles labelled 


far towards making sales, and advertising, 


tractive and handsomely cans go 
too, 
plavs a large role in the demand. ‘The advertised 
brands sell most largely, but there are many good 
taleum powders of which millions of packages are 


sold 


‘rom practical experience it has also been proved 


purely on their merits. 


that it is necessary to fill the receptacles by machin 
ery in order to get them full. 

The satisfactory, smooth, delightfully perfumed 
talcum powder is now a_ staple product in the 
\merican market, one well worthy of careful study 


on account of the very extensive consumption. 


TESTS FOR OIL OF 
NATURAL AND 
\ND OIL OF 


WINTERGREEN, 
SYNTHETIC, 
BIRCH. 


By Frepertck B. Power. 


In a capacious test tube place I c.cm. of oil 


(gaultheria, birch or synthetic methyl salicylate) 
and 10 c.cm. of a 5 per cent. solution of sodium 
hydrate; agitate the mixture, when a bulky white 
crystalline precipitate is produced, and if the tube, 
loosely corked, be 


subsequently placed in boiling 


water for five minutes, with occasional agitation, 
a clear, colorless or faintly yellowish and complete 
solution should be obtained, without the separation 
of any oily drops, either on the surface or at the 
(absence of other essential 


bottom of the liquid 


oils or of petroleum). If the liquid thus obtained 
be subsequently diluted with about three times its 
volume of water, and a slight excess of hydro- 
chloric acid added, a white crystalline precipitate 
will be produced, which, when collected on a filter, 
washed with a small amount of water and recrys- 
tallized from hot water, should respond to the tests 
acid (absence 


for identity and purity of salicylic 


of methyl benzoate, etc. ) 







































































By MorGan Docxkre.y, M. D.. 
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BALDNESS. 


+ eS ¢ 


Pnysician To St. Joun’s Hosprrat, ror 














DISEASES OF THE SkIN, 


LONDON, ENG. 


s 


When, seventeen vears ago, I first lectured here, 
and took the same subject as now selected, my 
critics accused me of lecturing while still in the 
cradle of dermatological knowledge. I said that at 
that time dermatology was more or less in an ex- 
Clinical 


diagnosis is verified by microscopical section, and 


perimental stage. All this is now changed. 
dermatology is every day becoming a more accurate 
science. 

The loss of hair and the want of glossiness are 
evidences in the early stages of deterioration of 
health ; and when they remain permanent even after 
health is improved require careful treatment to re 
store to their normal condition. I am not dealing 
with baldness from ringworm, and do not recognize 
any form of baldness as being caused by a “bacillus” 
beneath the surface of the skin; nor do I recognize 
“circular” bald patches as indicative of any particu 
lar form of baldness, but capable of occurring in 
any of the conditions which produce baldness, and 
therefore limited by some individual circumstances 
or idiosynerasy which is not always apparent at the 
moment. 

Baldness is any condition of thinning of the hair 
of the head which impresses on the observer the 
appearance of the skin underneath. It may be par 
the latter from gradual extension 

The dif 


ferent forms of baldness I wish to recognize as due 


tial or complete, 


of disease or suddenly from great shock 


to (1) glandular disturbance, (2) a bacillus, (3) 
inflammation, (4) a poison in the system, (5) 
atrophy These varieties may give rise to thinning 
of the hair, but are capable of going on to com 
plete baldness. 

In glandular disturbance (seborrhceic alopecia) 
there are two varieties of conditions of the sebaceous 
glands, due to (1) excessive secretion, (2) diminu 
tion of secretion. The clinical symptoms in exces 
sive secretion are great greasiness of the hair, the 
formation of crusts of yellowish character which are 
adherent to the scalp, general matting of the hair, 
which comes out easily, and presents a lank appear 
ance. Under the microscope, hair follicles swollen, 


filled with sebaceous materials, flask bacilli are pres- 





ent, glands at first hypertrophic, later on becoming 
atrophic. In treating this condition it is well t 
advise patients to be careful of tea, coffee, whisky 
and excessive use of tobacco. Internally, arsenic t. 
beneficial; locally, all greasy applications avoided, 
and some lotion of a stimulating character be used 
at night, as lysol, 5 per cent., in water, or 

QOuiniz sulph. 


\c. sulph. dil 


cre 2 drachms. 


salevdescdca bearers 16 grains. 


2 drachms. 


Tr. capsici. drachm. 


Tr. lavand:: COc4 scccsccesvcwn 2 drachms. 
Sp. vini rectificat. ad........ 4 ounces, 


It. lot. 


In diminution of secretion the hair presents great 


dryness, all lustre is gone from it, fine white scales 
are scattered over the scalp, and there is a general 


sense of itchiness, the hair coming out freel Un 


der the microscope on section, hair follicle 1s 


laver, and there is general 


blocked with horny 
atrophy of sebaceous glands. In this variety but 
ter and cream should be partaken of freely. Inter 
nally, cod-liver oil is useful, and locally, antiseptu 


ointment slightly mercurialized are useful. 


Hydrarg. ammon .......... 5 grains. 
liq. carb. deterg. (Wright)..20 minims. 
Vaselini opt. flav.... see 2 ounces. 

MM. To be applied at night. 


Bacilliary alopecia has two stages, one known as 
trichorrhexis simplex, the other as_ trichorrhexts 
nodosa. The condition is due to a gas bacillus, fer 
mentation taking place in the shaft of the hair, and 


giving rise to certain symptoms. A general thinning 


of the hair takes place, accompanied by a great 
tendency to either break or split. On taking a hair 
out and looking along it the contour is irregular, 
and on pulling it between the fingers the unevenness 
is easily felt, especially in the nodosa variety. Un 
der the microscope a number of micro-bacilli are t 
be seen at the point of fracture, and the end of hair 
is brush-like and split often some distance down. 
Wash with hydronaphthol soap (5 per cent.) once 


in ten days, and apply an oil with 1 per cent. o 
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hydronaphthol in it, or use the following applica 


tion: 

R—ReSOFeM@. oki cccdisecees. 10 grains. 
FU chat a Conca ewe 14 drachm. 
Damo PetuWv. .ccicvevecs 2 minims. 
Spt. vini. rectif. ad........ I ounce. 


In inflammatory alopecia (ul-erythema) a patch 
of redness occurs, more or less circumscribed, fol- 
lowed by a loss of hair, and, if inflammation remains 
unchecked, permanent baldness supervenes, with a 
scar surrounded by red spreading edges. The hair 
follicle under the microscope is blocked up with 
hyaline horny layer; there are hyaline epithelial 
cells, well-marked mitosis, dilated blood-vessels, in- 
filtration of round cells round the vessels. Inter- 
nally, alkalis should be given; and locally, the treat- 
ment must be soothing from the first, as the appli- 
cation of calamine lotion or the positive pole of a 
continuous current. 

Syphilitic alopecia is a condition very commonly 
overlooked, although the indications are very re- 
markable. ‘The following should arouse suspicion: 
Sudden arrest in growth of some hairs, while in the 
immediate locality the growth continues, giving the 
The 


complete loss of hair on one side, presenting an 


appearance of great irregularity in length. 


irregular patch, or the loss of the arch of the eye- 
brow on one side, help you to realize better than 
Well-marked round-celled in- 


filtration in the cutis surrounding the hair is seen 


words can explain. 


under the microscope, blocking of blood vessels, 
hyaline changes in the cells, and marked peri-folli- 
culitis. For treatment internally, one of the 
different methods will come under notice in a sub- 
sequent lecture; and locally, if there is any evidence 
of a previous seborrhoea, one of the applications 
mentioned under this variety should be used. 

In atrophic alopecia (alopecia areata) is found a 
large number of cases which are undoubtedly greatly 
influenced by deterioration of health, so that the hair 
is shed locally or universally, producing either a 
limited area of baldness, or involving the whole 
scalp. In the early stages of this condition there is 
a general wasting of the individual hairs, which fall 
out and give the appearance of “going bald,” or, in 
more complete cases, well-marked areas of baldness 
sharply divided off from each other by bands of 
hair, the scalp surface being smooth, shiny, and 


shrunken. Often small brush-like stumps are pres- 


ent; these are not, however, peculiar to this form 
Later on the whole surface may be- 


of baldness. 
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come bald. In the microscopical section exhibited 
there was atrophy of arrector-pili, of sebaceous 
gland of hair-shaft and hair-root and capillary ves- 
sels ; thrombosis of vessels and marked infiltration of 
round cells. Micro-bacilli are also found in hair 
follicles, but these are of no importance as to cause, 
being found in sections from perfectly healthy scalps 
and also in sections taken from well-covered scalps 
Treatment internally must be based on 
general health of patients; and locally, it must be 


after death. 


stimulating. The following formule have many 


advocates: 


me: Si SS: wa acscnenevnss 1 drachm. 
CR. SR: seesccsavsniens 2 drachms. 
a eee 2 drachms. 
M. 
or 
Liq. ammon. fort., chloro- 
form. ol. sesami......... Y% ounce. 
Ch TOS sc cnadscecawusen Y drachm. 
Spt. rosmarini. ad......... 2 ounces. 
M. 


To be rubbed in at first once a day, and then after- 
wards twice a day: 
Ol. terebinth. ol. olivee..... aa 2 ounces. 
Tr. nucis vomice or tr. canth. 1 drachm. 
Ce Gi ca cesaravsessener I ounce. 
Finally as to the hatless brigade, the members of 
this cult go about hatless to encourage the doing of 
It is all 
very well to belong to the brigade so long as you 


everything from a natural point of view. 


can wander through a large park free from dust, 
without much exposure to sun, and with good air; 
but along the country roads full of dust and ex- 
posed to the sun, the hatless brigade suffer probably 
more than they gain by it. 


The Larkin Co. has tried to secure an important 
ruling from the Interstate Commerce Commission, 
to the effect that: “Any package containing articles 
of more than one class will be charged at the rate 
for the highest class articles contained therein, pro- 
vided that if the actual weight of the articles of each 
class is shown on the bill of lading, each article will 
be charged at its weight and class rate, adding the 
weight of the box, case, or crate to the weight of 
the heaviest article.” 

The Commission, however, declined to issue the 
order, which would have far-reaching consequences. 
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\N INTERVIEW witht Mr. Catvin HorcrKiss, or 


Mr. Calvin Hotchkiss, of the family which made 
Wayne County, N. Y., 


peppermint, was in New York City lately and freely 


famous for its oil of 


gave his views of the present situation to a repre 
sentative of Tur AMERICAN PERFUMER AND EssEN- 
rrAL Ou, Review. Mr. Hotchkiss and his father 


(i. G. 


the reputation of Wayne County Peppermint Oil, 


Hotchkiss) have done much to establish 
not only in the United States, but all the world over. 
Oil bearing their mark commands a high price in 
European markets. 

In the course of the pleasant conversation with our 
representative, Mr. Hotchkiss stated: ‘The present 
situation of the oil of peppermint market is more 
or less of a puzzle to me. The law of supply and 
demand does not seem to apply. I must confess my- 
self at a loss to account for conditions. I know 
absolutely that we have had only about 60% of a 
normal crop of oil this year. The stock of last 
year’s crop on hand is by no means abnormal, and 
yet prices are about the same as last year, when we 
had a good crop. I think that, instead of ranging 
from $2.40 to $2.65, the price of pure oil of pepper 
mint should be at least 20% higher. I know, of 
course, that there are some powerful dealers in New 
York who are keeping the price down, because 
they are on the ‘short side,’ but this artificial con 
trol cannot last long in the face of the increasing 
demand and actual short supply. The British buy 
ers have really helped the New York manipulators 
by purchasing from hand to mouth, but they will 
have to purchase stock sooner or later, and then we 
shall see. 

“I may have been wrong in predicting higher 
prices heretofore, but I cannot see how these are 
The fact is that in New York 
State and in Michigan and Indiana the unfavorable 


to be avoided now. 


winter of last year diminished the crop by at least 
40%. In fact it did worse, for preparations had 
been made to extend the production, by new plant 
ings, but the poor winter made it impossible to get 
the shoots. There is need of more oil of pepper 
mint, for we supply the world, and we have not 
enough for that demand now. 


“The new Pure Food Law is going to have its 
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WayYNE County, N. Y. 


effect, too, upon pure oil. The adulterators will 


have to go out of business. There is plenty of 
erigeron growing in the peppermint districts, and 
the distillers always make a run of this after they 
finish the peppermint, but they must be careful not 
to mix the two hereafter as they have, at times, 
heretofore. The iodine test makes it very easy to 
detect the presence of oil of erigeron, and no dealer 
will accept oil of peppermint mixed with it this 
year, when he has to guarantee his product to be 
pure to every purchaser. ‘The honest distiller can 
at last do business legitimately, and not be told that 
oil of peppermint is selling in New York for less 
than he has to pay to the farmers. The adulterator 
may go out of business permanently, to the benefit 
of the better class of distillers and dealers. 

“| may have erred heretofore, but I do not think 
that there can be any mistake in predicting con- 
siderably higher prices during the next year.” 

It is permissible here to add some details concern- 
ing the peppermint plant and oil which may not be 
known to all our readers. 

Peppermint is grown chiefly in Wayne County, 
N. Y., the northern counties of Indiana and _ the 
southern part of Michigan. Oil of low grade 1s 
produced in Japan, differing characteristically. 

The American crop has just been distilled, 
amounting possibly to 200,000 pounds. Indiana 
produced only about 60,000 pounds, the rest com- 
ing from New York and Michigan. Mishawaka 1s 


really the Indiana capital of the peppermint dis- 


trict. The yield of peppermint plant to the acre 1s 
very uncertain, varying all the way from twenty- 
five to seventy pounds to the acre; and the yield of 
oil varies just as much. \ ton of peppermint, 
grown under proper climatic conditions, should 
yield from ten to twelve pounds of good oil, but 
much depends upon the weather. The oil gathers 
in small sacs on the under side of the leaves, and 
if the sun be warm the oil is abundant, but in cool 
weather the oil disappears, almost altogether, and 
cannot be traced to any other part of the plant. The 
stems and roots contain little or no oil, it being 
confined to the leaves. . 

While peppermint will grow almost any where it 
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can be grown successfully in a commercial sense 
on special soil. It thrives in old lake and drained 
swamp beds that have made Kalamazoo famous for 
its celery. Plants grown in Illinois, Kansas, Ore 
gon and other States, while apparently thriving and 
tall, were very poor in oil. 

The growing of peppermint for its oil began in 
Wayne County, N. Y., about a century ago, wild 
mint being cultivated for the purpose. At that time 
Mitcham 
standard exported all over the world. 


Peppermint Qil was the 
Later the 


(Ingland) 
Mitcham plants were crossed with the American, 
producing such excellent results that the industry 
developed rapidly in New York and plants were 
later taken to Michigan, where favorable soil was 
found, and then to Indiana, some sixty years ago. 
Elam Eller, of St. Joseph county, was one of the 
earliest growers here. Seventeen vears ago the 
Woodward 


Michigan, bringing with them some of the best 


Brothers moved to Mishawaka from 


peppermint plants they could get in Michigan, and 
a thorough knowledge of the business. Jerry 
Woodward is known as “The Indiana Peppermint 
King,’ he and his brothers Walter and William 
having together some 320 acres in peppermint. 
They are marketing this year about 4,000 pounds 
of oil. 

\. M. Todd, of Kalamazoo, is the largest single 
producer in Michigan, having from 600 to &o00 
acres of peppermint. He is among the largest 
growers in the world of this plant. 

\s vet the principal jobbers who buy the oil have 
their headquarters in Michigan. ‘The exportation 
is done through New York, and probably now runs 
in excess of 100,000 p¢ minds a vear. \s a rule the 
oil is marketed in twenty-pound cans. 

Peppermint oil is used for the most part as an 
essential oil in the manufacture of confections, cor 
dials and chewing gum, though it is largely used also 
as a medicine, especially in fighting certain conta- 
gions. Though a total production of, say, a quarter 
of a million pounds, does not figure into much bulk, 
the possibilities of this amount of peppermint oil are 
better grasped by the simple statement that one 
ounce of peppermint oil will flavor a barrel of sugar 
and a barrel of sugar will make a great deal of 
candy and chewing gum filler. 

One of the greatest markets open to the growers 
is that of supplying the chewing-gum factories, of 
which there are over 600 listed in this country. 


[he general impression is that a large percentage 


pulled out by nimble fingers. 
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of the oil is used in setting prints in dress goods, but 
at least at this time other cheaper oils are used. 

The mint plant is grown from roots which are 
carefully carried through the winter. They are 
planted in rows about as far apart as corn rows and 
are cultivated much the same as corn for some time. 
They throw out runners, much like the sweet potato 
does, and cultivation from that time on has to be by 
hand. Weeds grow very thick and quickly, as a 
rule, in the loose soils used, and they all have to be 
\ stand of pepper- 
mint is good for three or four years, at the expira- 
tion of which time a short rest for the soil is fol- 
lowed in a year or two by replanting. 


WOOD ALCOHOL IN PATENTS. 

In a report to State Food Commissioner An- 
keney, of Ohio, Prof. Wetterstroem, of Cincinnati, 
gives the results of a number of analyses made by 
him to ascertain whether wood alcohol was present 
in certain proprietary liniments and other prepara- 
tions for external use sold throughout the State. 
Some of these results are as follows: 

Lightning hot drops (internal or external use) 
contained 60 per cent. 

Hinkey’s bone liniment (internal or external use), 
60 per cent. 

Oil of balm (internal or external use), 60 per 
cent. 

Germania oil, 95 per cent. 

Cooper’s quick relief, 70 per cent. 

Hair tonic put up by Fred Doole, of Chicago, 90 
per cent. 

Koch’s dandruff cure, 42 per cent. 

Zipp’s toilet water, 60 per cent. 

Koken barbers’ Florida water, 60 per cent. 

Cutizene, 50 per cent. 

\ sample of a “vegetable polish” for coating 
chocolate confections consisted of a resinous varnish 
dissolved in wood alcohol. 

It is announced that the firm of Henry K. Wam- 
pole & Co., of Philadelphia, has been incorporated 
since the unfortunate death of the senior partner 
after certain peculations. The prospects are for 
renewed activity, and it is hoped that the prosperity 
of this concern will be greater than ever. It is also 
announced that Mr. W. E. 
and manager of the Philadelphia laboratories, has 
assumed charge of the Canadian Branch, at Perth, 
Ontario. 


Danner, chief chemist 
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CEYLON CITRONELLA AND LEMONGRASS OILS. 
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By C. 


I have recently had submitted to me samples of 
citronella and lemongrass oils which were distilled, 
at the instigation of the Ceylon Government, at the 
Station at 


Citronella oil has been subjected to such gross 


Government Experiment Peradeniya. 
adulteration in past years that the trade in it has 
fluctuated considerably, and with a view to improv- 
ing this condition of affairs the Government have 
had these two shipments of oil prepared from re- 
liable material in such a way as to preclude any 
adulteration whatever. The oils have been offered 
in London, with the object of finding the price ob- 
tainable for a perfectly genuine article, and as a 
guide to future operations in Ceylon. 
CITRONELLA OIL. 

The sample of this which I received was of a dark 
orange color, and judged by its odor alone it would 
find a ready market. On submission to analysis it 
vielded the following factors : 
Specific gravity @ 15.5° C....... O.884 
Ge ec. | a rae — 3.3 
CS es ee ee ee 


a ee re 


30 per cent. 
41 per cent. 
OMNES ROSE. 6c 2s.ccc50wonniers Turbid solution. 

The oil was fractionated under reduced pres- 
sure, and the factions and residue were proved to 
As the 


citronella oils sold on the London market are usu- 


be free from mineral oils and fatty matter. 


ally guaranteed to pass “Schimmel’s test,” and all 
the largest buyers in this country and America 
specify that test in their contracts, this individual 
oil would be unlikely to find a purchaser who would 
not demur, or ask for an allowance, on account of 
As this difficulty 
has been noticed before with other genuine oils, the 


the turbidity mentioned above. 


retaining of Schimmel’s test as a criterion of purity, 
The test 
is designed to detect adulteration with kerosene, and 


by buyers and sellers, seems undesirable. 


does not discriminate between good and bad oils 
which may happen to be pure. The value of the oil 
depends entirely on the proportions of the odorous 
bodies geraniol and citronellal present, and the basis 
for sale or contracts should certainly be a determi 


nation of the amounts contained by an oil, and not 


EDWARD SAGE, 


PR... F.C.S. 


an arbitrary test which, although useful up to a 
certain point, gives no information as to quality. 
LEMONGRASS OIL, 

This sample was obtained from several parcels 
which were part of the same shipment. It pos- 
sessed an exceptionally fine odor, but was dark in 
color. On analysis it yielded as follows: 
Specific gravity @ 15.5° C....... 0.899 


Aldehyde contents (citral ) 606.5 per cent. 


Optical TSAO... .dsckiswiscsianlossivian —0O.2 


The oil would not yield a clear solution with 70, 
%o or go per cent. alcohol when one part was mixed 
with varying quantities of the alcohol up to ten 
parts, but it made a clear mixture with an equal 
volume of absolute alcohol, which became ver) 
turbid on the addition of more of the same solvent. 
As so much lemongrass oil is judged by its solu- 
bility in 70 per cent. alcohol, it seemed desirable to 
test for the presence of paraffin and fixed oils; but 
fractional distillation in vacuo did not yield any 
fraction or residue which could be considered ab 
normal. Whether this oil will be able to compete 
with the East Indian oil by reason of its finer odor 
remains to be seen, but the Government experiments 
show that pure oils are different in some respects 
from those in commerce, and before the growers 
can obtain a market for their products a satisfactory 
basis of selling and buying’ must be established.— 
Cie DB: 


DENATURED ALCOHOL. 


DISTILLERIES CAN BE 
$200. 


SMALL ESTABLISHED FOR 


Internal-Revenue Commissioner Yerkes, an- 
swering an inquiry recently as to how many gal- 
lons of denatured alcohol will approximately be 
needed in the industries for 1907, says: 


“Having absolutely nothing to base an esti 
mate upon, it is not possible for me to make an 
estimate as to the quantity of denatured alcohol 
that will be consumed in that way. No formal 
applications have as vet been made by distiller 
ies for approval of denaturing bonded ware 
houses. Such applications could not be filed for 
the reason that the proper blanks have not as 
yet been placed in the hands of collectors. At 
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present there are forty distilleries in the United 
States manufacturing what might be termed com 
mercial alcohol.” 

In reply to a criticism of the law on the ground 
that regular distilleries only can engage in the 
manufacture of denatured alcohol, enabling the 
whisky trust to secure practically a monopoly, 
Mr. Yerkes said: 

“This office knows of no process by which al 
cohol can be manufactured except by distillation, 
and as regular distilleries are the only kind recog 
nized by the law, alcohol manufactured under 
the supervision of this department must be man- 
ufactured at regular distilleries. 
solutely no limitations as to the size of a dis- 
tillery that can be operated under the law. There 
are over 1,000 distilleries in operation now, at 
each of which the daily spirit producing capac- 
ity is less than 30 gallons. Many of these were 
set up on an outlay of less than $200. So far as 
the internal revenue laws are concerned, either 
in theory or practice, the smallest and = crudest 
distillery can produce alcohol, if as a business 
proposition it is deemed advisable to do so. ‘The 
small distilleries have always been treated by 
this department with the same consideration as 
the larger ones. 


How A Farmer May Propuck DeNnarurED AL- 
COTLOL, 

“Ifa farmer or other person desires to go into 
the business of manufacturing denatured alcohol, 
at a plant however small, he will be required to 
construct his plant in the manner prescribed by 
the general laws and regulations. He will be re- 
quired to give a bond, the effect of which is to 
prevent him from defrauding the Government of 
the tax on any distilled spirits produced by him. 
He will be required to establish a distillery ware- 
house; to deposit the spirits produced by him in 
this warehouse; to establish a denaturing bonded 
warehouse, and to tax-pay or denature, just as he 
may wish, the alcohol produced by him. All 
of this will be done under governmental su- 
pervision, but the Government pays for this su- 
pervision. The manufacturer of alcohol does not 
bear one cent of it. ‘There is no objection to a 
farmer manufacturing his alcohol in ‘his back 
yard’ provided he wants to establish a distillery 
there. If you will take the trouble to investi- 
gate you will find, in my opinion, that the laws 
and regulations relating to the manufacture of 
alcohol in Germany do not differ to any great 
extent from the laws and regulations in this 
country.” 

ALCOHOL MADE FROM PEAT. 

Consul R. S. S. Bergh, who made previous re- 
ports on the Swedish experiments in making alco- 
hol from peat, now writes from Gottenborg: 

In 1QO3 Victor Frestadius, civil engineer, 
started these experiments. The Government 
granted him a subsidy of $2,680 and private per- 
sons subscribed $10,720, so that the experiments 


There are ab-~ 
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could be carried further, on a larger scale. The 
experiments seem to have been expensive, how- 
ever, and last spring operations had to be stopped 
on account of lack of money. In the fall opera- 
tions started again, with assistance of the inven- 
tor’s friends, and it is claimed that a satisfactory 
result has been obtained, especially as it has been 
found that the by-products of the process can 
A company, Aktiebolaget ‘Tour- 
biere, has now been organized in Stockholm for 
the purpose of exploiting the invention. It is 
stated that the inventor thinks that the price of 
alcohol made from peat will be less than one- 
half of the present price of alcohol and lower than 
the lowest price of refined petroleum.—Late Con- 
sular Report. 


also be sold. 


APPRAISERS’ DECISION ON POMADE. 
EK NFLEURAGE GREASE PROTEST SUSTAINED, 

In the matter of the protest of George Lueders 
& Co. against the assessment of duty by the col- 
lector of customs at the port of New York the ap- 
praiser returned the merchandise as essential oil, 
and duty was assessed thereon at the rate of 25 
per cent. ad valorem under the provisions of Para- 
graph 3, Tariff Act of 1897. 
that the merchandise was enfleurage grease and en- 


Protestants claimed 


titled to free entry either under paragraph 626, 548 
or paragraph 617 of said act. Other claims were 
also made for rates of duty lower than that assessed. 
An issue similar to that presented here was decided 
D., 26,310) ad- 
That 
decision, on appeal to the United States Circuit 
Court for the Southern District of New York, was 


by the board in G. A., 6,024 (T. 


versely to the contention of the importers. 


reversed, the court holding that the goods in ques- 
tion were entitled to entry free, as claimed by pro- 
testants. The board, in rendering their decision, 
said: “From the special report of the appraiser ac- 
companying this case it appears that the merchan- 
dise is pomade lily of the valley and identical in 
character to that covered by the decision of the 
court in the Lueders case, supra. We therefore 
sustain the claim that the merchandise is enfleur- 
age grease and entitled to free entry under the pro- 
visions of Paragraph 626 of said act.” 

Messrs. George Lueders & Co. are to be con- 
gratulated upon this important decision in their 
favor, coming as it does after a prolonged battle 
Their contention that “Lily of the Valley Pomade” 
should be admitted free is sustained and the per- 
fumers of the country are saved twenty-five per 
cent. The thanks of the trade are certainly due 
this firm for this battle in their interest. 
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\ A COMMENTARY ON THE PURE FOOD LAW ANNOUNCED BY THE | 
OFFICERS OF THE NATIONAL CONFECTIONERS’ ASSOCIATION. 
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[These announcements are published here, because of 
the general interest in matters touched upon.—Ep.] 
To the Members of the National Confectioners’ As- 
sociation of the United States: 


GENTLEMEN: The following comments on the 
rules and regulations for the enforcement of the 
National Pure Food Law that have been issued by 
the Secretaries of Agriculture, the Treasury and 
Commerce and Labor, are based on the best judg- 
ment of the President, Vice-President, the Attorney 
and the Chairman of the Executive Committee of 
your \ssociation. 

We have gone over the different matters with the 
proper authorities and feel safe in recommending 
that you follow the instructions below stated in the 
conduct of your business, as regards the National 
Pure Food Law. 

COLORS. 


That harmless coal tar colors may be used until 
further instructions from us, and if their use is 
eventually prohibited, that sufficient time will be 
given to permit the manufacturer to adjust his busi- 
ness to the new conditions that may prevail. 

The manufacturer of confectionery should obtain 
from the manufacturer or jobber from whom he pur 
chases his colors a guarantee that they are harmless 
and legal substances for use in confectionery with 
in the meaning of the U. S. Food and Drugs Act, 
June, 30, 19060. 

We shall be glad to submit the form of guarantee 
recommended by us if same is desired. 

\n attempt will be made to bring colors, as colors, 
under the adulteration clause of the law, so as to 
prevent the sale of harmful colors to food manu 
facturers. 

But there is some doubt whether the law covers 
this point, and therefore a personal guarantee should 
be obtained from the color manufacturer or job 
ber. 

Remember, however, that this guarantee does not 
secure you protection under the National Law, but 
simply is a guarantee between you and the one you 
purchase your colors from, until the law is other 
wise interpreted. 

The law will hold all colors subject to the mis 
branding clause. In other words, if a color manu 
facturer labels his products “vegetable” and they 
are found to be coal tar products, he will be sub 
ject to prosecution under the law. If he labels them 
“harmless” and they are found to be “harmful,” 
he will be subject to prosecution under the law. 

The color manufacturer must put an honest label 
on his products. 


CHOCOLATE CONFECTIONS. 

When confectionery not containing chocolate is 
colored to imitate chocolate the word “Chocolate” 
cannot be used in connection with said confection, 
nor any coined named that implies that the confec 
tion is chocolate. For example: Such names as 
“Chocolatine,” “Choco,” ete. 

But if a confection contains an imitation of choco 
late flavor and is colored to imitate chocolate and in 
that way is wholly an imitation of chocolate, then 
the words “Imitation Chocolate” may be used in 
connection with the name of the confection. For 
example: 

CREAMS OR IMITATION 


lvALIAN CREAMS, 


CHOCOLATE 
CHOCOLATE 


IMITATION 


If the confection contains chocolate and no color 
that imitates chocolate, then the word “Chocolate” 
can be used in connection with the name of the con 
fection. For example: 

CHOCOLATE CREAM Drops. 

Chocolate coating may be colored with any harm- 
less color if it is not an imitation of the natural color 
of chocolate or is not added to conceal inferiority. 

Cocoa butter Substitutes containing no ingredi- 
ent deleterious or detrimental to health may be used 
in thinning chocolate coating when same is sold in 
the form of confectionery. This covers the general 
use of chocolate in the manufacture of confection- 
ery. 

Starch, cereals and other harmless ingredients 
may be used in chocolate confections, such as Cho- 
colate Nonpareils, Chocolate Bars, etc., when same 
are sold as confections and not as chocolates. 

IL AVORS. 

Vanillin and Coumarin may be used in flavoring 
confectionery, but when used the name “Vanilla” 
must not be used in connection with the name of the 
goods, except as follows: 

Artificial Vanilla Flavored 
PrALtAN CREAMS 
OR 
I'rALIAN CREAMS 
\rtificial Vanilla. 

Where a true Vanilla is strengthened with Vanil- 
lin or Coumarin, or any similar ingredient, the word 
“Vanilla” may be used in connection with the other 
ingredient, as follows: 

Vanilla & Vanillin 
I'vALIAN CREAMS 
OR 
[rALIAN CREAMS 


Vanilla & Vanillin Flavored. 
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The only case where the word “Vanilla” can be 
used unmodified as indicating the flavor of the 
goods is when a pure extract of Vanilla is used. 
his also applies to all other flavors and to artificial 
favors, such as Peach, Strawberry, ete., which if 
harmless may be used in flavoring confectionery, 
providing the word “artificial” is used in labeling 
the product. Tor example: 


Artificial Strawberry. 
CHOCOLATE CREAM Drops, 
OR 
CILOCOLATE CREAM 
Artificial Strawberry Flavor. 


DROPS. 


GENERAL, 

Shellac dissolved in grain alcohol, refined methyl] 
or harmless denatured alcohol, may be used in glaz- 
ing goods, providing no trace of alcohol remains 
on or in the x ods. 
We might state that several analyses of confec- 
tionery glazed with shellac have been made and that 
no traces of alcohol were found in the confectionery. 
Vaseline or other harmless fats and oils may be 
used in finishing confectionery. 
Paraffine in any quantities is prohibited. 
Saccharine is prohibited. 
The name “Maple Sugar’? may not be used in 
connection with confectionery when _ said 
tion is not made entirely of maple sugar. 

lf the color and flavor of maple sugar is imitated 
in the confection, and said confection is thereby 
wholly an imitation, the words “Imitation Maple 
Sugar Cakes,” etc., may be used. 

When the name “Maple” is used as a flavor in 
connection with confectionery, the same should be 
labeled as follows: 


confec- 


Maple Flavored. 
CHOCOLATE CREAMS, 
OR 
Maple Flavored 
CARAMELS. 

In this way the use of the word “maple” in the 
confection is distinctly explained by the word 
“flavored.’’ 

The name “Sugar” may not be used in connec- 
tion with confectionery when said confection is not 
made entirely of sugar. Such names as “Sugar 
loys,” ete., if the product is made wholly of sugar, 
may be continued, even if flavor or color is added, 
but if it contains any other ingredients except color 
ind flavor, then the name should be changed. 

\ny harmless color that does not imitate the 
Natural color of chocolate may be used in 
‘oloring chocolate. This excludes any color added 
lor the purpose of concealing inferiority or bring- 
ig the chocolate up to a standard of a higher grade. 

Chocolate manufacturers who use cocoa butter 
substitutes in manufacturing their chocolate coat- 
igs Must state same on package in connection with 
he name “Chocolate Coating’? when selling the 
‘ane to confectioners ; and the coating so sold must 
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- ‘Treasury and the Secretary 

















conform in every other respect to the government 
standard. 

The use of Vegetable Potash in the manufacture 
of cocoa, providing the same remains in the product, 
is not permitted. 

REGULATION 15. 

This regulation provides that the kinds of colors 
and preservatives and other substances that the 
Government officials will consider legal are to be 
determined by the Secretary of Agriculture, and his 
findings are to be approved by the Secretary of the 
of Commerce and 
labor. 

If it is finally decided that coal tar colors may be 
used permanently in confectionery, then the kinds 
of color that will be permitted will be defined. 

In the meantime we shall be perfectly safe pro- 
ceeding along careful and conscientious lines in the 
use of harmless coal tar colors, and, as stated above, 
ample time will be given in case a change is to be 
made. 


REGULATION 17. 


This regulation covers the matter of labeling and 
branding. 

There is no set order in which the words on a 
principal label shall appear. 

The words “Sold by” or ‘Distributed by,” will 
answer the same purpose. 

The use of said words is to show that the name 
appearing in connection with same is not the name 
of the manufacturer. 

Qn standard goods which require no explanation 
as to ingredients, the label may be arranged in any 
manner the manufacturer sees fit. 

Labels need not contain the name and address of 
the manufacturer unless he so desires. 

Where “Imitation,” “Artificial” or such other 
words as are required are stated, they must be 
stated on the principal label in order hereinbefore 
indicated in Regulation to. 

The exact net weight or count of contents need 
not be stated on the package, but if it is stated it 
must be correct, except that reasonable variations 
are allowed in the regulations. 

No formula of any confection or percentages of 
ingredients of same need be stated. 

Names like “Chocolate Bars,” “Chocolate Gems,” 
etc., may be used for confectionery without using 
in connection with same the word “candy” or “con- 
fectionery” when same are sold as a confection and 
not as chocolate, but said goods must come up to 
the standards set forth for chocolate confections in 
Regulation 10. 

Where old labels do not comply with the new re- 
quirements, a sticker containing the new require- 
ments may be used until October 1, 1907, and the 
same, if possible, must cover up the misused words 
on the old label. 

lf any preparation is so labeled that it cannot be 
shown to be adulterated or misbranded under the 


















16 
adulteration and misbranding clause. it will be held 
to be legal. 

The word “artificial” on the label relates to the 


color as well as to the product, and such an article 
does not have to be labeled “artificial color.” 
REGULATION 40. 
This regulation provides that these rules may be 
altered amended at any time, without previous 


notice, with the concurrence of the Secretary of the 
Treasury, the Secretary of Agriculture, and the 
Secretary of Commerce and Labor 
FLAVORING EXTRACTS. 
“Artificial Strawberry Flavor” is a proper name 
for synthetic strawberry flavor. 
“Ginger Ale,” “Cream Soda,” “Root Beer,” ete., 
will be deemed sufficient name and label for such 


preparations, even though they vary in composition, 
and that the “Compound,” ‘* Mixture,” 
will not have to be put on such preparations. 

Soap-bark foam in beverages will not be con- 
sidered an adulteration. 

Lemon flavor, strengthened with citral, should be 
labeled, “Lemon Flavor, strengthened with citral.”’ 

‘Artificial” may be used on a product wholly arti- 
ficial, and “imitation” on an article wholly imita- 
tion. 

\ll labels must be honest. 

If any flavor is so labeled that it cannot be shown 
to be adulterated or misbranded under the adultera- 
tion and misbranding the law it will be 
held to be legal. 

The word “artificial” 


words etc. 


clauses of 


on a label. relates to the 
color as well as the flavor, and such an article does 
not have to be labeled “artificially colored.” The 
word “artificial” when used in connection with the 
name of the product includes color and flavor. 

The recommendation under labeling in Regula- 
tion 17 should be read and followed out in the label- 
ing of flavoring extracts. 

No formulas need be stated on the 
where. 


label 


or else- 


CouGHu Drops. 
and the same 
you will have 


and not as a 


If you manufacture Cough Drops, 
contain alcohol or any narcotic drug, 
to sell your cough drops as a drug 
confection, or leave the alcohol and drugs out, and 
you will have to state the percentage of alcohol 
contained in the same, or the percentage of any 
narcotic drug. 

Cough drops must be labeled, the 


honestly and 


regulations in regard to labeling, as set forth in 
Regulation 17, also apply to cough drops. 
Syrvrs. 

The words “Maple” and “Cane Syrup” on a 
maple and cane syrup, constitute a sufficient label, 
and the words “Mixture,” “Compound,” *‘Imita- 
tion,” or “Blend,” do not have to be printed. 

The words “A Blend of Maple and Cane Syrup” 
will be held a good and sufficient label. 

Maple and cane syrups will be held like sub- 


stances. 
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| FLAVORING EXTRACT MANU- 


4 FACTURERS TO MEET.) 


A meeting of the flavoring extract manufac- 
turers of the United States has been called for Sat- 








urday, December 22d, at 2 Pp. M., to be held at the 
Chemists’ Club, No. 108 West Fifty-fifth street, 
New York City. 

The call was sent out November 24th, and re- 


sponses have been received from a large number of 
representative extract makers in the Fast. It is 
too early at this date to say how many will be pres- 
ent or represented at this meeting, as it will require 
at least two weeks to hear from the Pacific Coast. 

\n organization has already been formed, the 
“National Manufacturers of Lottlers’ Extracts,” 
and while the requirements of this body are not in 
all respects the same as the requirements of the 
Manufacturers of Flavoring Extracts for Grocers’ 
yet the principles involved are the same, and 
negotiations are now pending for the combination 
of the two organizations, should this be thought 
advisable, to make a stronger organization. 

()f course no one can say what the proposed <As- 
sociation will do. It seems probable, however, that 
the following questions will be considered : 

ist. The prohibition of the use of the word “Ex- 
tract” for preparations that do not conform to the 

P. This involves the question of “ Misbrand- 
covered by Section 8 of the Food and Drugs 
Act. Under the law extracts are not a food nor a 
drug, but as they are made for use in food prod- 
ucts, the clause relating to misbranding will apply. 


Use, 


ing” 


The word “extract” as applied to the goods which 
have been so long sold under this name has come 
to be accepted by the public, and it would seem 
that the decision in the Pitcher’s Castoria Case 


covers the point involved, and will make it possible 
to continue the this trade name for these 
products. Should the manufacturers decide to take 
this stand, it is possible that proper representations 
to the Pure Food Commission would result in a 
modification of the present rulings, to admit of the 
the word extract, provided suitable state- 
ments on the label explaih the nature of the article 


sold. 


use of 


use of 


The question of the use of artificial colors, 
which are so commonly used to add to the sightli- 
ness of the product, as well as the sale of colors for 
use in food products, is an important question. In 


all foreign countries the Government designates 
colors which may be used, and as artificial color- 


ings are allowed for butter and cheese it is prob- 
able that concerted effort will result in the admission 
of harmless colors in this country. Indeed the law 
expressly provides for the admission of harmless 
colors, but the regulations prohibit them. 

3d. The dissemination of knowledge of the true 
status relating to the Food and Drugs Act, and ol 
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information as to what has been accomplished in 
various parts of the country, will be of great benefit 
to this industry. Manufacturers have for a long 
time been making an extract of lemon (for 
ample) in which the worthless and harmful terpenes 
have been excluded, and the alcoholic menstruum 
reduced to about 50%. This extract was required 
to be labeled “adulterated” when matter of 
fact it is the only extract that can be used for many 
purposes, and is a most desirable one for all pur 
It is not generally known that the matter 
has been adjudicated, and a decision obtained up- 
holding the manufacturer. 

Finally, there are a large number of questions 
which may properly come before such a meeting, 
and the advantage of such an association in very 
many directions, to each member, must be perfectly 
apparent. 

Should this meet the eve of any extract manufac- 
turer who has not received other notice of the 
meeting, it is hoped that he will attend, or authorize 
some one to represent him at the proposed meeting. 


cA~ 


as a 


pe ses. 


Mr. C. C. Jenks, Secretary and Treasurer of Foote 


& Jenks, the well-known manufacturers of Per- 
fumes and Flavoring Extracts, of Jackson, Mich., 
was in New York lately. This firm has been mak- 
ing a strong fight against unwise rulings of the 
Pure Food Commission of Indiana, especially 


as 
to Terpeneless goods, one of the specialties of 
their laboratory. In view of the existent confusion 
the work of such firms is to be appreciated by the 
trade in general. 


Vanillin and the Law” 
timely pamphlet 
Oleott Co. 


the law upon the use of this valuable product and 


is the title of a very 
the Dodge & 


Here is shown the precise bearing of 


just issued by 


exactly how it should be used and labeled to con- 
form with the law. ‘Those who have not secured 
acopy may receive one by writing the publishers. 

The numerous friends of Mr. E. Marchi were 
pleased to welcome him once more after his long 
siege at home. A very serious attack of blood- 
poisoning kept him confined for weeks, but he is 


now abroad, fully recovered. 


he Badische Anilin und Sodafabrik, in Ludwigs- 
laten am Rhein, Germany, propose to erect, at a 
which the ni- 


“ost of over $7,500,000, a factory in 


'rogen in the air is to be utilized for the manufac- 
‘ure of a preparation similar in_ its 


The 
ater-power from the River .Alz in the Palatinate. 


properties to 


bili saltpeter. works are to be driven by 
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I THEY WANT TO KNOW. 
= - 








The Department, ‘‘ They Want to Know,” has been 
necessitated by the inquiries coming to this Magazine 
from many sources. Especially since the passing of the 
United States Pure Food Law, numerous questions have 
arisen, and in answering one we may answer all. We 
disclaim omniscience, but we shall always reply to proper 
inquiries as fully as attainable knowledge makes possible. 


CLEVELAND, Outro, Nov., 1906. 


PERFUMER, New York: 

DrAR Sik: Being manufacturers of Fruit Flavor- 
ing Extracts, Perfumes, Toilet Waters, Talcum 
Powders and other Toilet Preparations,such as Mas- 
sage Creams, Cold Creams and Face Jellies, we are 
deeply interested in the new food law which goes 
into effect Jan. 1, 1907, and would like to ask in 
formation upon the following points, being willing 
to pay for such information if 

In reading over a copy of the law we find a great 
many things which puzzle us, and we submit those 
points for your kind consideration and reply. In 
the first place, what is the date when old labels 
now on hand must be discontinued? Regulation 
17, section &, i, Oct. 1, 1907, while at the hearing of 
the pure food law commission in New York City 
on Sept. 17th, the statement was made that the 
change would have to take place July tst. Then 
we would like to know whether we shall have to be 
gin to use stickers or pasters on our preparations on 
and after Jan. Ist, and what these stickers and pas- 
ters must contain: 

Ist. On Extracts 
and Fruit Essences. 

2d. On Extracts containing 
Fruit Essences and Water. 

3d. Cologne Spirits, Vanilla Beans and Coloring. 

4th. Cologne Spirits, Vanilla Beans, Water and 
Prune Juice. 

5th. Cologne Spirits, Water, Compound of Fruit 
Kssences and Essential Oils for artificial flavorings, 
such as Vanilla Compound and Pistachio. 

oth. Vegetable Coloring containing 
Spirits and Essential Oils. 

8th. Toilet Waters containing Cologne Spirits, 
Water and Essential Oils. , 

gth. Massage Cream containing Milk, small per- 
centage of Alcohol, small percentage of Acetic 
\cid, White Wax, Mineral Oil, Paraffine, Essential 
(il and a small percentage of Vegetable Coloring. 

loth. Cold Creams containing Paraffine, Sper- 
maceti, White Wax, small percentage of Ammonia. 

11th. Fancy Tragacanth Creams, named respec- 
tively: Cucumber Cream, Witch Hazel Cream, Car- 
nation Cream, Benzoin Cream, and differ only in 
color and perfume and containing a small percent 
age of Alcohol. 

t2th. Hair Tonic, containing Alcohol and small 
percentage of Quinine. 


necessary. 


containing Cologne Spirits 


Cologne Spirits, 


Cologne 
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3th. Shampoo containing a small percentage 
of Alcohol. 

14th. Face Powders containing a very small per- 
centage of Oxide of Zinc. 

sth. Talcum Powders containing Talc, Pow- 
dered Orris, Rice Starch and Essential Oils. 

We are inclosing a list of articles which we manu- 
facture, and we would be glad to have you send us 
full instructions as to how to comply with the law. 

Thanking you in advance for your prompt reply, 
we remain with kindest regards, 


Yours very truly, 


‘THe Eprror’s Repry. 
GENTLEMEN : 

Your favor of Nov. oth making special inquiries 
concerning application of the Pure Food Law is to 
hand, and we beg to answer it in detail so far as our 
information goes. 

As your queries are common to a large number 
of manufacturers, we shall take the liberty in the 
December Number of Tuk PERruMER of publishing 
your letter (omitting your name) and our replies 
thereto for the general information of our readers. 

We have no charge to make, but will thank you 
for anything you can do in our interest and shall be 
pleased to have any news notes or contributions 
which you or any of your experts desire to submit. 

As to the labels, you will find in Regulation 1 
(1), that the regulation concerning the principa 
labels will not be enforced until Oct. 1, 1907; pas- 
ters to correct same being necessary, however, on 
and after Jan. Ist. 

\s to the matter of these pasters, we beg to reply 
to inquiry Ist, that same should contain percentage 
of Alcohol, and also, if the Fruit Essences are arti- 
ficial, the following words: Artificial Fruit Oils, 
Ethers, Harmless Artificial Coloring. The same 
applies to inquiry 2d. 

To inquiry 3d we reply 


7 
l 


- “Percentage of Alcohol,” 
and, if there is anything beside Vanilla Beans, 
“Harmless Artificial Coloring,” if such is used. 

Answer 4th: “Percentage of Alcohol and Artifi- 
cial Flavor and Color.” 

\nswer sth: Percentage ot Alcohol, the words 
“Ethers, Essential Oils, Artificial Color.” On Va- 
nilla Compound should appear the words, “Vanillin, 
Cumarin, Percentage of Alcohol, Artificial Harm- 
less Coloring.” 

Answer 6th: Labels should bear “Percentage of 
\lcohol, Pure Vegetable Coloring,” 

Answer 7th and &th: No ruling has been made 
as yet, that Perfume and Toilet Waters are to be 
considered as either drugs or food products, and 
therefore it is not necessary to put any special label 
on same, 

\nswer oth, roth and 11th: As these Creams may 
he considered as drugs for External application, 
you would be on the safe side to put upon the label, 


if so. 





“Percentage of Alcohol and Percentage of Acetic 
Acid.” 

\nswer 12th: The Hair Tonic as a drug should 
bear upon the label percentage of Alcohol. 

Answer 13th: The same is true of the Shampoo. 

Answer 14th: Face Powders might possibly be 
considered drugs for External use. If so, percent- 
age of Oxide of Zine should appear on the label. 

\nswer 15th: No special label seems to be re 
quired for the Taleum Powders containing what 
you say they do. 

We see no necessity for sending us the labels, 
though if you prefer to do so and have us write on 
the reverse what seems to us necessary we shall 
be pleased so to do. : 


OIL OF CARDAMOM. 
By M. W. ALLEN, OF 


Lrp., LONDON. 


STAFFORD, ALLEN & Sons, 


Some time ago when distilling this oil we took 
the opportunity of comparing the product with 
the oils from other varieties of cardamoms, as well 
as with two samples of foreign origin. Parry’s 
paper read at the Plymouth Conference dealt with 
the oils obtained from Ceylon Malabars and Ceylon 
Mysores. While his figure for s. g., which was 
the same for both oils, 0.9418, practically agrees 
0.9479, 
oil, the optical rotations found by him, 
(+ 40° 41’) and 46°.65 | 


are considerably higher than that usually obtained 


with the figure obtained on our normal 
t+- 40 OS 
40° 30’) respectively, 
by us, + 30°.50. 

We thought it would be interesting to examine 
the oils to be obtained from Mangalores and the 
variety known as Ceylon wild cardamoms. ‘These 
oils, although widely dissimilar in regard to aroma, 
as may be judged from the samples on the table, 
do not show great differences in their physical prop- 
erties. 

Thus the optical rotation of the Mangalore oil 
.25 for the 


) 


was + 12°.30, as compared with + 12 
oil from the Ceylon wilds, while the s. g.’s were 
respectively 0.9283 and 0.9102. From this it will 
be seen that the oil from the Mangalores is inter- 
mediate in physical characters between that ob- 
tained from the Ceylon wilds and from Ceylon 
Malabars or Mysores. 

\s there is no official standard for the oil, there 
is the possibility of any of these products being 
supplied in response to an order for oil of carda- 
mom, the general run of price lists merel) quoting 
it under this description, with the occasional quali 
fication “Ceylon.” 
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IN THE TRADE. 








During the canning season the CoNDENSED PASTE 
PowDER manufactured by the Arabol Manufactur- 
ing Company, 100 William street, New York, has 
been in general demand. Many acknowledgments 
of its good qualities have reached the home office. 
The Pasadena Canning Company, of Pasadena, 
Cal., ordered their supply for the season under 
date of September 8, 1906, adding: “We will say 
that this Paste Powder has given us entire satis- 
faction.” Where an especially strong adhesive for 
labels on tin is desired, the Company's “Tinnol” 
has long proved to give the best results, while 


“Stannol” performs the same service on tin-foil. 


We have received the following self-explanatory 
note: 
“AnceL Waite” Tacs. 
“We have recently extended our operations by 
taking over a new set of mines, which gives us a 
productive capacity of approximately 200 tons daily. 


(Signed) Gro. G. BLACKWELL, SONS & Co., L'tp. 


The Albany, Liverpool, England 


There is little need to remind our readers of 
[The Buedingen Box & Lithograph Co., Roches- 
ter, N. Y. 


ards for lithographed boxes and labels that makes 


That company has established stand- 


it unnecessary to look to Europe for ideas. There 
are obvious advantages in having the boxes made 
and decorated in the same establishment. We 
trust that all our readers who write Buedingen, 
iter reading the tasty advertisement on page 4, 


Will not fail to mention us. 


We have received with greetings from “the old 


house” a very serviceable calendar bearing the 
hame of the Welch, Holme & Clark Co., 383 West 
street, New York. 

Soap makers all over the country are familiar 
with this leading house, whose reputation for the 
The 


ented demands for all kinds of raw material do 


square deal is one to be envied. unprece- 


lot warrant a belief in any considerable reaction 


tom the prices that have been prevailing. 
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\ny one desiring Cocoanut Oil, Palm Oil, Palm 
Kernel Oil, Olive Oil 


to communicate with the “Old House,” 


Foots, ete., would do well 
mentioning 
this journal. 


NEW INCORPORATIONS. 
CARALENE Curative Co., Brunswick, Mrt.—To 
Capital, 
Albert Marshall Jones; Treasurer, 


manufacture Soap. $99,900. President, 
Philip S. Estes, 


‘Brookline, Mass. 


New York, 
ufacture Soaps, Toilet Articles, ete. 


Ns 


Capital $2,500. 


ForTUNA Mec. Co., To man- 
Incorporators, William F. Baxter, George A. Knob- 
lock, Walter L. Ackerman. 


Jarre Merc. Co., NAsavitie, TeENN.—To manu- 


facture Japp Toilet Powder. Capital, $10,000. In- 


corporators, E. W. Blakemore, George E. Finne- 
gan, Jerome B. Sand, C. S. Lawrence, H. M. Dri- 


fc OS, 


HAsBrouck FLAVORING Co., New York, N. Y.— 


Flavoring Extracts. Capital, $25,000. Directors, 


Chesleigh H. Briscoe and Urban C. Hirschey, of 


Brooklyn, N. Y. 


D. R. Vaux Co., New Yor, N. Y.—Manufac- 
Capi- 
Incorporators, A. J. Farmer, Detroit, 


Riker, New York 


turing Toilet Goods, Barbers’ Supplies, ete. 
tal, $10,000. 
Mich.; A. E. 
City. 


Riker, and C. F. 


Mr.—To 
President, F. J. 


Co., AUGUSTA, man- 


Capital $5 ),000. 


I. KENNEY 
ufacture Soap. 


Pike; Treasurer, Fred Bogue, Augusta, Me. 


Bayonne, N. J.—To man- 
Incor- 


\MERICAN Soar Co., 
ufacture Soap Powder. Capital, $125,000. 
porators, F. Bauer, Brooklyn; R. J. Treeger, Bay- 
onne; O. C. Colt, New York City. 


Hotywoop Soap Co., CINCINNATI, O.—To man- 
ufacture Soap. Capital, 
John C. Hollingsworth, George Hollingsworth, A. 
S. Tudor, E. H. Tudor, L. S$. Hollingsworth. 


$10,000. Incorporators, 














(ON THE SCENT.) 


sy Mr. S. SENCE. 








This was needed—a method of scenting stamps, 
by keeping them in teak-wood or sweetgrass boxes. 
Now we can lick them with pleasure. 


Mr. Clifton Harby 
the active editors of this magazine from its incep 


Levy, who has been one of 


tion, has severed all connections with Ungerer & 
Co., devoting himself exclusively to this publication 
and his other literary work 

Bush & Co., 
Inc., has lately been removed to commodious quar- 
ters at No. 100 William street, New York City. 
The plant proper is located at Linden, N. J. 


The American branch office of W. J. 


It is reported from Brenham, ‘Texas, that a large 
soap factory will be opened as adjunct to the Kess- 
ling Packery. Mr. John Polk, an experienced soap 
maker, of Milwaukee, Wis., will be in charge. 

The approach to completion of the Procter & 
Gamble plant on Staten Island, opposite Elizabeth, 
N. J., has stimulated the building of workmen’s 
homes in that city. Large operations along this 
line are expected. 

The Standard Extract Co. plant, of Saugus, Me., 
was entirely destroyed by fire on the morning of 
A high wind was blowing at the time, 


The 


Dec. 3d. 


and the frame structure burned like tinder. 


loss is estimated at $20,000. 


A meeting is being held in New Westminster, 
British Columbia, for perfecting the details of es- 
W ork 


will probably be started at once so that the plant 


tablishing a large soap plant in that city. 
can be in operation by summer. 


The Gibson Soap Co., of Omaha, Neb., has been 
bought by Mr. Edward J. Cudahy. It will be ope- 
rated under the same name as before, the European 
part of the business still being held by Mr. J. J. 
Gibson, while the United States portion passes en- 


tirely into Cudahy control. 
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He has 
announced that he will erect a mammoth soap fac- 
in Willink, near Aurora, N. Y. 


to have been one of the originators of the “Larkin 


‘Ibert Ilubbard is returning to the fold. 


tory He claims 
idea,” and he will probably operate along those 
lines. With Hubbard and Sully in the soap business 
there promise to be some lively times in the next 


year, 


Mr. Emil A. Reikendorff is leaving the soap bus- 


iness to teach music. He has been connected with 


the Joseph Liechele Soap Co., of Canton, O., and 
with the Disinfectine Soap Co. as well, but music 
had charms to lure him away, and he will teach 
young Cantonians how to play, as well as leading 
a band and an orchestra. After twenty-one years 
in the soap business, he ought to succeed at any- 
thing. 


The Queen Anne Soap Co., of Detroit, has been 
losing a large quantity of goods from its premium 
department. It was found that Samuel Page, an 
employee, his daughter Eva, her sweetheart, Saun- 
ders, and one or two others were concerned in the 
systematic robberies. The goods were transferred 
to Romeo, Mich., where a store was opened to dis- 
pose of the “loot.” An enterprising family, to say 


the least. They will get their reward now. 


On page 26 there will be found the ad. of the 
Metzger Chemical Co., New York, who invite a re- 
quest for their Portfolio on the Art of Perfumery. 
This contains, besides, many formulas that are being 
used by toilet goods manufacturers in reproducing 
many of the latest popular odors and older stand- 
bys. Many handsome labels are shown and also 
well-executed illustrations of distinctive designs in 


glassware, etc. Mention this journal when writing. 


\ large soap factory is to be built at Draper, 
Utah, for utilizing large deposits of a so-called 
“Natural soap” discovered two and a half miles 

The vein is said to be 34 feet wide 
The material, 


from Draper. 
and three-quarters of a mile long. 
with the addition of some slight ingredients, will 
The Company 1s 


organized with a capital of $100,000, Edmund Price, 


be marketed as a natural soap. 


of Draper, being President, George R. Bailey, Sec 


retary. 
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ITALY. 





MitAn.—The results of the competition between 


exhibitors at the Exhibition here of Perfumes and 
Perfumery materials have just been announced, 
The members of the jury whose products were nec- 
Chiris, of 
Fils, of 


The 


essarily non-competing, were: Antoine 


Grasse; Houbigant, of Paris; Jeancard 
Cannes, and Roure-Bertrand Fils, of Grasse. 
prizes awarded were as follows: 

Grand Prise.—Bing Fils & Co., of Paris, for Per- 
fumers’ Drugs and Raw Materials ; Demarson-Chet 
elat-Plassart, of Paris, for VPerfumery, Soaps, 
Creams ; DeLaire, of Issy-les-Moulineaux for Per- 
Materials; Hugues, Sr., of Grasse, for 
Materials; Seillans, at Seillans, for 
Perfume Raw Materials; DeRicqlés & Co., of St. 
Ouen, for Mentholized Alcohol; Michaud, of Au- 


bervilliers, for Soaps; Tombarel Fréres, of Grasse, 


fume Raw 
| 


erfume Raw 


for Perfumery Raw Materials. 
Gold Medals. 


Perfumery 


Adolphe Geoftr 'V, of Grasse, for 
Materials ; Montalaud, of 
Paris, for Rose Essential Oil and Rose Water. 
Silver Medals 
Soaps; J. Daver, of Bordeaux, for Perfumes. 
Bronze Medal. 


for Soaps. 


Raw Louis 


Mdouard Mayaudon, Perfumery, 


“Ben Soap” Society, of Paris, 


Mrsstna.—The Italian Government has stepped 
in to enforce the law for pure Oil of Lemon. A 
Royal Decree has been issued that each package 
shall bear on the label the amount of adulteration 
of the oil, if any. It seems as if this law will be 
strictly enforced, and it will be a good thing for all 
The 


speculators who sold the new crop Oil Lemon short, 


oncerned, especially for foreign purchasers. 


taking contracts in the eighties, are in a panic look- 
ing for some method of covering their contracts. 
With the coming of the new crop prices are easier 
lor Oil Lemon, and Oil Orange Sweet is in good 
supply. Oil Times, both expressed and distilled, 
have risen in price. ‘The Oil Bergamot situation is 
vorse than ever, as reports of shortage of crop 
ome in. It is now stated that only a third of a 
top has been made, and prices of new crop begin 


it precisely the point where old prices stopped. High 


‘ter Oil Bergamot is especially scarce, and the 
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a Sees 


-has not improved in any degree. 
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CORRESPONDENCE. 


market will probably be supplied with the lowest 
grade that consumers will accept. 
FRANCE. 


(A. M.).—The situation 
Some of the dila- 


factors have purchased finally, paying high 


CANNES Oil Lavender 
tory 


prices for oils of low ester-content. Consumers 
may well look out for Oil Aspic. 

Parts.—The Government, in order to increase its 
revenue, 1s passing a law imposing a heavy tax upon 
Toilet Articles Drug 


The druggists do not like it, but, as usual, 


all Perfumes and sold in 
Stores. 
the public will “pay the freight.” All Perfumes in- 


tended for export will be free of this tax. 


HOLLAND. 


\MSTERDAM.—Our information as to the new 


crop of cloves is not yet accurate. Estimates vary 


enormously, and prices are very firm. Even 
should the crop be large, we see no reason to ex- 
pect much lower prices, unless some 


new raw 


material for the manufacture of Vanillin is found. 
The consumption of cloves by the Vanillin fac- 
tories is so enormous that prices cannot well sag. 

Oil of Sandal is sure to be higher, because of 
the high prices for good quality heart wood. This 


material has risen from 5 per cent. to 20 per cent., 


and oil, too, must rise. Oil of Caraway must 
rise, too, with the advance of caraway seed. 
Prices have increased from 5 per cent. to Io per 


cent. within a month. As the supply is not large 


further advances may be expected. 


KNGLAND. 
On account of short crop and specu- 
\lmonds True and Oil 


LONDON. 


lation, Oil Peach Kernels 
have both risen in price constantly. 

High-Grade Oil Palma Rosa (so-called Oil Ge- 
ranium Turkish) is quite firm for prime quality. 
Higher prices seem assured. 

On account of lower prices for Oil Lemongrass, 
sales have been very heavy. 

The new crop of Cloves is just being gathered, 
and, according to some reports, it will be very large, 


possibly greater than the record er yp of IgO05. 
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PATENTS GRANTED 57,074.—Fels & Co., Phila., Pa Soap. Hlustrated 
835,573.—William J. Stewart, and Guy A. Stewart, New our October Pr Issue : : 
York. N. ¥ “ ‘Wes 5771 . Le ver _— O.. % ambridg¢ Mas . 
Claim.—The combination with a neck provided with a woap ustrated in our October issu 
co 28 . ; : ‘hicago ll soap 
discharge-aperture, of a cap rotatably attached to said II D494 The N. K Be airbank Co., Chicag I] » 
neck, and a feed-screw permanently attached to said cap, nstrated in 1 oul ‘ detoher cae ' . 
said neck being provided with a partially-rotatable sleeve S751 The Cosmo Co., Phila.. Pa.—Toilet creat 
independent of said cap and having an opening which Ilustrated m oul October issue , 
may be brought into register with the said aperture in - 57,852 \lexander : ristadoro, New York. JTlair toni 
said cap, and which latter may be closed by partially rota ustrated pi our October ISsue. 7 
reg. ger tee 7,850.—Robert K. Henry, New York. Skin creams « 
aa : a | . lotions S t our 0 SSU 
837.710.—Maurice Nicloux, Paris, Frances lotions, Iustrated in our Oct ber issue tte 
Claim.—The process of extracting from castor-oil 57.897.—John J. Murphy, New York Poilet prepara 
seeds a material for saponifying fats and oils, which con tions Ilustrated in our October issue , ' 
sists in triturating crushed seeds with additional castor iH 57-975 hoddecnigas yaiel und = Kammerei, Dohren 7 
oil, filtering, and subjecting the filtered oil to centrifugal anover, Germany. Lanolin and preparations thereof 
iction lustrated in our October issue 
‘ . — 57.58! The Fairchild & Shelton Co Bridgep rt, Com 
TR 1D eKS REGISTERED , ‘ ’ S , 
TRADE MARKS RE Is PERE Soap ~ "ite ss nr October tenn 
57,205.—The Duranoid Mfg. Co., Newark, N. J 57.894.—The Lulu Mfg. Co., Waterloo, Iowa. Se 
Harness soap. Illustrated in our October issu ing powder. Illustrated in our October issu 
* : ) ) : ee , , 
57,309.—Chas. W. Young & Co., Phila. Pa. Laundry 57.808.—Joseph Oberndorfer, Salt Lake City, Uta 
and powdered soap F aundry tablets Illustrated in our October issu 
57.311.—The Fairchild & Shelton Co., Bridgeport, Conn 57:901.—John T. Stanley, New York. Cleaning con 
Washing powder Iustrated our October issuc pound IHlustrated in our October issue 
57.339.—The Waukesha Arcadian Co., Waukesha, Wis. 57.992.—John Moran Bedford, Pat Ky Flavoring 
Mineral waters, ete IMlustrated in our October issue extract. Illustrated in our October issue 
57.300.—Lever Bros., Cambridge, Mass soap I 58,048.—Iludnut’s Pharmacy, New York. ‘Toilet wat 
lustrated in our October ISSUK ; and liquid perfume. Illustrated in our October issu 
57.3900.—Lever Bros., Cambridge, Mass Soap I 57,.049.—Hudnut’s Pharmacy, New York. Face powder 
lustrated in our October issue ; Iustrated in our October issue 
57.400.—Pitts Sanitary Co., Providence, R. |] Soap 58,051 James T. Wetherald, Boston, Mass. Toilet 
Mlustr ited in our October issu specialties. Hlustrated in our October issu 
7,401 Pitts sanitary Co., Providence, R | poap 58,052 Wollwischerei und Kimmerei. DoOhren, neat 
Hhustr: ited in our October issuc Hanover, Germany. Lanoline and lanolin salves 
57.430 The N. K. Fairbank Co., Chicago, II] Wash 58,074 J kK. Athanassiades Sons, New York Soap 
ing-powder. Illustrated in our October issue Illustrated in our November issue 
57.437.—Frederick G. Bagley, Buffalo, N.Y Wash- 58.077.—Clarence Hl. Henton, Chicago, Ill Toi 
ing compound, Illustrated in our October issuc powder 
57.481 lrans-Pacific Mfg. Co., Seattle, Wash Wasl 58,080 J T. Robertson Co.. Manchester, Conn. Soap 
ing compound Illustrated in our November issue 
57.530.—Lever Bros., Cambridge, Mass Soap I] 58,081.—La France Mfg. Co., Phila., Pa. Laundry soap 
lustrated in our October issue Ilustrated in our November issue 
57.503.—Lambert Pharmacal Co., St. Louis, Mo Soap 58,087.—R. Hudnut’s Pharmacy, New York Talewt 
57,582.—Dr. Chase Chem. Co., Phila Pa Flavoring powder. Illustrated in our October issue 
extracts Iustrated in our October issuc s8§.100.—I). R. Bradlev & Son. New York. ‘Toilet soap 
57,.629.—Kennicott Water Softener C Chicago, II] 58,100.—Frederick Loeser & Co., Brooklyn, N.Y Ant 
Soda-ash Ilustrated in our October SSule septic mouth wash Iustrated in our October ue 
57.053.—The — Lavaline Mig Co., Milwaukee, Wis s8.118—Frank T.. Steele, Long Beach, Calif. Ha 
Cleaning powder Ilustrated in our October issuc tonics. Tlustrated in our October issue 
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38,152.—Ozone-Vanillin Co., Niagara Falls, N. Y 

inillin. = Ulustrated in our October issue 
LABELS REGISTERED 

13,108.—Mary EE. Logan, Kankakee, Il. Title: “Logan's 
ream Balm Hair Restorer.” 

13,.200.—Charles C. Durr, Plymouth, Ind Title: 
Tinea-cide.” (For a germicidal preparation for the scalp 
nd skin. ) 

13,242 Lee B. Peter, St Joseph, Mo Title: ‘Shea- 
vah-an.” (For a shampoo.) 

TRADE MARKS APPLIED FOR 

s1—The N. K. Fairbank Co., Chicago, Il. Soap 

54.—The N. K. Fairbank Co., Chicago, Il. Soap. 

6,139.—Newton Edmonds, Washington, D. C. Hair 


10,200, 10,203.—The N. K. Fairbank Co., Chicago, Il. 


10,232, 10,233.—The N. K. Fairbank Co., Chicago, IIL. 


Washing-powders 


amd., London, 


Cambridge, Mass. Soap 
Fairbank Co., Chicago, Ill. Soap. 
Fairbank Co., Chicago, Hl. Wash- 


10,415.—Iever Bros. Co., 
11,157—The N. K 
11,615—The N. K 


§ or soap powder 

12,047.—Dunean F. Macnab Drug Co., Moorhead, Minn. 
Hair tonic 

13.3601.—lIlenry C. Karpenstein, New York Toilet 
reams or lotions 

16,227, 16,230, 16,236, 16,237, 16,238—A. & F. Pears, 


Perfumed and unscented soaps 
Florence, Italy. Toilet 


England. 
17,275.—Elizabeth French, 
owder 
17,037.—W illiam 


mpound 


B. Hodge, Glenside, Pa 


\ cleansing 


18,154.—John Z. Davidson, Baltimore, Md \ flavoring 
mpound to be used as a substitute for an extract made 
irom the vanilla bean 


— I8882.—l1. Kohnstamm & Co., New York. Coal-tar 
ves and vegetable-dve extracts for confectioners’ use 
19,393.—Stewart W. Eames, assignor to the H. B 
lin Co.. New York. ‘Toilet powder and toilet cream 
9,305.—I,. Pierre Valligny, New York. Hair dye 
19,.048.— Bernard S. McKean, New York. Liquid soap 
The Citizens’ Wholesale Supply Co., Columbus, 
_ Medicated castile, cocoa-oil, glycerine, tar, and silica 
let soaps and laundry soaps. 
£238 The O’Brien Worthen Co., 
looth-paste, tooth powder and tooth wash. 


20,220 
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58,1290.—Foote & Jenks, Jackson, Mich. Flavoring ex 20,245.—F ra-Nol Toilet Powder Co.. Louisville, Ky 
racts Toilet powder 


20.360.—Edward LD. Ellis, Baltimore, Md Toilet 
powder. 
20,771.—John M. Wilson, New York Washing 


powde rs 

20,759.—Charles O 
mouth washes. 
Herman C. G. Luyties, St. Louts, 
Charles Suhr, W 
specialties. 


Santos, Norfolk, Va. Tooth and 
Mo. 


Hloboken, N. J 


20,901. Soap 


Various 


20,971 
toilet 


20,983.—The Comfort Powder Co., Hartford Co. ‘Toilet 
powder. 

20,991.—John H. Woodbury, New York. Toilet soap 

21,158.--Edith W. Dwight, Hartford, Conn. Various 
toilet specialties. 


21,254. Frederick H. Leonhardt, New York \ toilet 
lotion for deodorizing purposes 

21,507—The Summit City Soap Works, Fort Wayne, 
Ind. Taleum powder. 

21,508.—The Summit City Soap Works, Fort Wayne, 
Ind. \ powder for perfuming, softening, and rendering 
antiseptic water used for bathing 

21,044.—Chas. A. Stevens & Bros., Chicago, Il. Face 
powder. 

21,770.—Morgan-Lyons Vinegar Co., Louisville, Ky 
\ syrup for beverages 

22,003.—Haskins Bros. & Co., Sioux City, Iowa, and 
Omaha, Neb. Soap 

22,146.—H. Kauffman Hattenstein, Phila., Pa. ‘Tablets 
for washing and cleansing purposes. 

22,167—MecCormick & Co., Baltimore, Md. Flavoring 
extracts 

22,225.—Annie M. Pope, St. Louis, Mo. Hair tonics. 

22,231.—Arthur C. Stewart, Boston, Mass. Soap 

22,346.—The Shaving Powder Co., Savannah, Ga 
Depilatories. 


22,416—Amor Smith & Co., Cincinnati, O. Soap 

22,537.—Madame Isebell’s Toilet Mfg. Co., Chicago, Il 
Various toilet preparations. 

22,5904.—F rank Lee. Newport News, Va. Cleansing com 


pounds. and particularly paste 
22,670, 22,671.—Potter Drug & Chemical Corporation, 
Boston, Mass. Medicated and perfumed soaps. 


soaps 


22,684.—Charles H. Parrish, Baltimore, Md. Flavoring 
extracts. 

22,882.—The Collodin Mfg. Co., New York. Adhesive 
paste. 

22,925.—Arthur S. Hoyt, New York. Paste. 
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DECEMBER MARKET REPORT AND PRICE CURRENT. 
THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. 
: = Cr 


ESSENTIAL OILS. 

The steady rise of values in the essential oil market 
has continued during the past month and is admitted to 
be due to two distinct the shortage of crops at 
primary sources and the impending operation of the new 
Pure Food and Drug Law 

Peach-kernel almond oil is firm, and sales have been 
made at 27¢., which now seems to be the market price 
for good oil Oil birch is also in strong position, 
as stocks of pure oil are not very plentiful and firmly held at 
$1.75. The same may be said of oil cajeput, which is 
unchanged at 55c.; it may be noted that the Formosa 
variety, which is an adulterated article, is slowly, but surely, 
taken off the market Oil camphor is steady at 
of quantity now coming forward are gen 
basis. Oijl cassia is one of the few 
quoted tor 
stocks are very 


Causes, 


sweel 


being 
25¢C., and offers 
erally made on that 
oils which is a litth 
75-80% O 
small and there are no ofters 


easier, $1.20 being now 
citronella is scarce, spot 


for arrival, so that 47¢. 1s 


now the lowest basis on which sales can be made. Oil 
hemlock is practically out of the market, and while some 
quotations at 65c. are heard buyers will not find any 
quantity available The same applies to Ojl spruce 


are generally asking 50 cents and a lower 
Oil Sandalwood is tending 


Holders ot afrol 
offer probably would not buy 

















heavy demand for vanilla beans due to the exactions of 
the Pure Food Law continuing unabated. Much higher 
prices have been realized abroad, recent sales of Bourbons 
at Marseilles going off under keen competition at an ad 
vance of 15 per cent. Whether these high values will be 
maintained on arrivals of new crop, however, is problemati 
cal, as dealers point out that an advance on Bourbons 
beyond a certain limit would result in manufacturers buy 
ing Mexican cuts instead. All of the present crop has now 
been received from Mexico and the new crop is due soot 
Quotations unchanged. 
SOAP MATERIALS. 
The market has been unchanged and 
seasonable demand Olive oil continues strong and it 
good request at 60 cents for green and 65 cents for yell 
\ recent sale of 1 \ 
reported. 
little less, 
Tallow, 
Grease, 
Cotton 
prime, 41. 
Cocoanut Oil, Cochin, .0934; 
Olive Oil, green, .60; 
Olive Oil 


steady, with 


\ 
1,000 barrels of yellow at this pric 
Palm oil is steady, but Lagos can be done for 
Quotations are: 
(hhds.) ; country, .o 063 
yellow, .0534. — 


Seed Oil, crude, tanks, .26 


74 cents 
city, .0O 
brown, .05 


summer yel 


Ceylon, 
yellow, .65. 
foots, prime, 


OS34 
4. 


00; good quality, .05 














upward, reports stating that the Government auctions of Palm Oil, Lagos, .07'4; red prime, .07 
wood at Mysore have resulted in an advance of 15 pet Chemicals, borax, .o&8; caustic soda, 8o p. c. basis 
cent. Spot oil is still quoted at $3.50. The following 60%, $2.00. , . basi 
prices are for genuine oils in large quantities. Rosin, 1st run, .26 2d run, .28!4; 3d run, .30 jt! 
The market remains practically without change, the — run, .32! : ae 
Almond, Bitter per lb $3.50 Ginger ............seeccececes $ 5.00 Safrol................. So &: 
4 s tae | re 395 Savin...................... aaa 
ae 75 Hemlock SL eee eee 65 Spearmint..............------. 3.0 
Sweet, True.... 5 FORIPSE DOITIOS 0.006 osciccccnns 1.00 Spruce....... . 
Peach-kernel .. ‘ 27 Juniper | Rr ee eee -30 or er carat hes ses 
POE, CBs osi6 vcs ces ween -I4 Kananga, Java teen te eee e eee 4.00 Thyme, red, French........ 95 
ae re .29 Lavender, English i bnaestal gi 7.00 “ white, French........ "a0 
Anise........... 1.40 si Cultivated cote eees 3-50 Vetivert, Bourbon........ vce wee 
. > 2 ee 4 > - > , > © 
ee sane 1.30 ” Fleurs, 28-30%.... 3.25 . Ee er 43.00 
say, orto Rico aia 3.50 zemon. vse cresereesevessececes 1.30 Wintergreen, artificial........ 4 
DM Recvebivesbeeevk op.n0046 2.40 LeMONQTASS...........c000ee. 2.00 Wormwood.. 3.25 
Bergamot, 37-38% ........s00. 2,75 Limes, expressed............. 1.50 Ylang Ylang aes ews 60.00 
Divot (WORT). oc. cc csceee 1.75 8 GO kkcvdésieewuas 75 ae Ore Sar ee ee 
Bois de Rose, Femelle . 4.50 SO a ee eae ates 3.00 BEANS 
Nh i tela .26 Mace, distilled. ...........000% i. ame it 
eS ee ee 55 Mustard, natural.............. 4.50 te Beans, Angostura.... 
Camphor =< a) | re 2.00 a LE MECL ERO NE REPORT = 
Caraway Seed sbhaeeaew se 1.25 noch folic ga RM OE CRT TO .07% Vanil hg talaga : ; Pe 
NI Sos ik ces neve Suis 20.00 Neroli, petale............. 100.00 = la Beans, Mexican. . . .$2.75-5.00 
> F SOO - ROE GG voice secnscon go RS Cut sessereees 2.00°2.25 
ye, eS ar a cent .60 OCPAMRMS, DUET. voc cieccccvccvens ] sourbon. : Jon I 
‘© Wood....... ae .32 Orange, sweet................ 2 Pahiti....... 00-125 
Cinnamon, Ceylon...........- Si RED Fi avd dunseosstaswes .50 <IINDRIEPG 
Citronella ............ 47 Orris Root, concrete...... (0z.) 4.00 SUNDRIES, 
Cloves. . bum amber ee 1.05  Patchouly....... etre 5.40 Ambergris, black..........(02.) 20.0 
ee ee Siasus eo, | ee 3.00 és oo ee , 
Coriander... nome , 14.50 Peppermint, W. C........ 2.60 Civet, horns.......... guar * Oe 1.05 
oo ee 75 Petit Grain, American........ 4.25 BEUSE, CAD. , DOGB. 6000000 = 6.50 
PE ca hened babs beers 1.15 " ee ee 6.00 sg CPOE ccna * 14.00 
Eucalyptus, Australian 70 Se ee ee ‘© Tonquin, pods..... - 16,00 
Fennel, Sweet...... NE. es CHAR RROR ESS ERODE a “ grain... ‘ 21.0 
' PE 5.5 bin ais see sie Rosemary, Artificial, per lb....... 2.75 
Geranium, African............ ne ‘ ; Orris Root, Florentine, whole. Il 
“y DOULVOR ..0ccives'es 3.50 Sandalwood, East India....... 3.50 Orris Root, powdered and 
Le Ee 11.00 Sassafras, artificial............ 39 SEADUIRIOE ....essicccceess 12 
Turkish.... 2.00 oS ee a SR et er ee eee 01 34--00 
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THE AMERICAN PERFUMER 


FOR FACE CREAMS 
HEIKO-LILY. There is nothing so safe, so effective and 


so cheap in the end as absolutely pure 
The latest of our Heiko-Products, pos- and anhydrous sheep-wool fat. 




















sessing the exquisite odor of Lily of the 


Velie Sewers tu thee Wahine sarlkalion. BRITISH LANOLIN 


Conforms to the U.S. P. and is used in immetse quan- 
tities by the largest manufacturers of toilet preparations. 


Our LOW figures wiil surprise you. Special quotations 
H El KO-VIOLET in barrel lots. . . . LIBERAL Samper on ReEouveEst. 
EVANS SONS, LESCHER & WEBB tim. 


92 William Street, NEW YORK 


CHARLES H. LAWALL 


Analytical Chemist 
39 SOUTH 10th STREET 
HEINE & Co., PHILADELPHIA 


New York. 





The best and most economical substitute 





for Violet Pomade Washings. 








Full line of High Grade Specialties for the man- 








ufacture of Perfumes and Toilet Preparations. 








Special attention given to Pharmaceu- 


, tical and Perfume Manufacturers’ Work 
FACTORIES: LEIPZIG, Germany, and GRASSE, France. 








ESTIMATES FURNISHED 

















GRAND PRIZES, 8T. LOUIS, VIENNA AND LIEGE 
JEANCARD FILS & CO. 


CANNES, FRANCE 


POMADES, ESSENTIAL OILS 
FLORESSENCES 


ORIGINATORS OF ORCHIDEE AND OTHER NOVEL INGREDIENTS 
CREATORS OF THE LIQUID FLORESSENCES 





AMERICAN BRANCH mae 15 PLATT Sr... N. ¥. 








THE AMERICAN PERFUMER 








SEND 


FOR THIS 


Portfolio 
of infor- 
mation on 
the Art of 
Perfumery 


It contains 
formule: for the 
manufacture of 
all grades of ex- 
tracts, toilet and 
floral waters, 
sachet powders 
and toilet spec- 
ialties. 

Every manu- 
facturer of these 
goods should 


have it 


FREE for the 
ASKING. 


CHEMICAL 
METZGER CHEMicaL 
164 FRONT ST., New York. 44 S. Water St., 
7 Sears St., Boston. 














Phila. 








505 Security Bldg., Chicago, 








Thurston & Braidich 


i28 William Street 


NEW YORK 


Vanilla Beans 
Tonka Beans 





CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
25c. per line perin- 
sertion. Cash 
with order, 








Address all communications to 


PERFUMER PUB. CO., 
220 Broadway, New York. 


BUSINESS OPPORTUNITIES. 


Use expert aid in preparing circular letters, book 


lets and advertisements ; special campaigns planned 


and carried out for essential oil houses, perfumers, 
flavoring extract makers; you 
DD. I. M., care 
AMERICAN PERFUMER AND [ESSENTIAL OU 


N. Y. 


soap manufacturers, 
want results ; results are guaranteed. 
REVIEW, 
220 Lroadway, 


SITUATIONS WANTED. 


Kxpert Perfumer, with many years’ iene 


Toilet articles, 


Walnut St. 


expel 
in making full line of Perfumes and 


good offer. Bey 27 


will consider 


Park, N. +. 


Roselle 


A. Perfumer “thoroughly conversant with the 


manufacture of modern perfumery, sachets, hair 
dyes, skin and nail preparations, theatrical creams, 
tooth pastes and all kinds of toilet articles and soaps, 
special experience in medi 
PERFUMER 


N. Y. 


seeks a good opening ; 
H. B., 


AND ESSENTIAL OU, 


cinal soaps. care AMERICAN 


Review, 220 Broadway, 





IF YOU USE TALC 


it will pay you to get samples of our fine 
Italian product. It is pure white, quite free 
from mica and other impurities; and we are 
quoting favorable prices for prompt delivery. 
Let us hear from you. 


P.R. DREYER CO. 
16 CEDAR ST., - NEW YORK 


FULL LINE OF PERFUMERS’ MATERIALS 




















LAR‘ 





Tandem F 


4] Fl 


Made 























THE AMERICAN PERFUMER 


SOAP- MACHINERY | 


Toilet oe Laundry oS Scouring 
LARGEST AND COMPLETEST LINE OF ANY CONCERN IN THE WORLD 





Complete Installations or Parts 
Soap Powder Outfits, large or small; Scouring 
Soap Plants 
Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


-, SOAP DIES and BOX PLATES a Specialty 





Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made CORRESPONDENCE SOLICITED 


HOUCHIN & HUBER 


41 FIFTY-THIRD STREET JS BROOKLYN, NEW YORK 








CONNOISSEURS USE 


OZONE VANILLIN 


BECAUSE IT IS 


Pure, Strong, with the True Bean Flavor 


| Made by a New and Perfectly Harmless Electro-Chemical Process 


OZONE-VANILLIN COMPANY 


NIAGARA FALLS, N. Y. 





UNGERER & CO., 





Distributors : 15 Platt Street, New York 








URE YELLOW & GREEN 


OLIVE OILS, AND PRIME 
. - GREEN OLIVE OIL FOOTS 


In any quantity, on spot, to arrive or for shipment 





ASK FOR SAMPLES AND PRICES 


SOLE AGENTS IN THE U. S. FOR 
REIN & CO., - MALaGa, SPAIN 
E. H. WEIL & CO., MarserLies, FRANCE 
MEYER & WEILLER, Lrcuorn, ITALy 


JACOB H. BLOOM, 15 Whitehall St. N.Y. 








THE AMERICAN PERFUMER 





SALVATORE. SILVESTRO, 
MESSINA, ITALY 


Oils of Lemon, 
Bergamot and Orange. 


BEST OLIVE OIL, Supreme in Quality. 


Guaranteed to be absolutely pure and free from adulterations, producing 
good results and adequate flavors 


AMERICAN BRANCH, 15 PLATT STREET, NEW YORK 





H. SALLE & CO., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM BENZOIN, GUM STYRAX, 
AMBRETTE SEED, CIVETTE 


UNGERER & CO., AGENTS, 


NEW YORK 








FINEST QUALITY 
SPECIAL GRADES 





TALC 


For Toilet Powder Mrrs. 





For Soap-Makers 





SANPLES 


AND 


PRICES 


SUBMITTED ON REQUEST 





W. B. DANIELS, 242 Water Street, NEW YORK 





“'IRADE LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 


Corner of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 


NEW YORK 
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UNGERER & CO, 


(INCORPORATED) 


FINE. ESSENTIAL OILS, 
AROMATIC CHEMICALS 


AND SPECIALTIES IN 


Perfumers’ and | oilet Soap Makers’ Ingredients 
15 PLATT STREET, NEW YORK 


DISTRIBUTORS FOR 


JEANCARD FILS, ; iene CANNES, FRANCE 
CHUIT, NAEF & CO., , ‘ ‘ GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO., ‘ ‘ . KAZANLIK, BULGARIA 
H. SALLE & CO., ; : ‘ ‘ : Paris, FRANCE 
SALVATORE SILVESTRO, . ° . P Messina, ITALY 
MONSANTO & CO., ; MAniLA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., , : ; NiaGaRA FA ts, N. Y. 
STAFFORD ALLEN & SONS, Ltp., ; Lonpon, ENc. 
PIERRE SICARD, , CANNES, FRANCE 


GEBRUEDER SANDER NACHFOLGER, . MANNHEIM, GERMANY 


a 























UNGERER & CO. 


(INCORPORATED) 


FINE ESSENTIAL OILS, 
AROMATIC CHEMICALS 


AND SPECIALTIES IN 





| Perfumers and Toilet Soap Makers’ Ingredients 


15 PLATT STREET, NEW YORK 


DISTRIBUTORS FOR 


JEANCARD FILS, ; ' ‘ ‘ , CANNES, FRANCE 
CHUIT, NAEF & CO., , ; , ‘ GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO,, ‘ ‘ ~ KAZANLIK, BULGARIA 
H. SALLE & CO., ' ‘ , ‘ Paris, FRANCE 
SALVATORE SILVESTRO, . . ‘ , Messina, ITALY 
MONSANTO & CO., ; MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., ; NIAGARA FAtts, N. Y. 
STAFFORD ALLEN & SONS, Lrp., LONDON, ENc. 
PIERRE SICARD, ' ; ; ' CANNES, FRANCE 
GEBRUEDER SANDER NACHFOLGER, . j MANNHEIM, GERMANY 























NEED TALLOW OR GREASE? 


We invite all users of these two materials to consider that 
we give special attention to quality and uniformity ; and deliver 
promptly in a package that insures safe handling in transit 


Buyers of tallow for export are advised that we have in stock 


all grades of country tallow 


WELCH & WELCH, - ~- 121 Broad St. New York. 





For Your Fine Perfumes, use 


Webb's C. P. Cologne Spinits 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 





IMPERIAL METAL CO. » |. SPRINGER & CO. 


& 142-146 West 14th Street — 142-146 West 14th Street 
= [rs NEW YORK ( NEW YORK 
' 


MANUFACTURERS Of \IANUFACTURERS OF 


- ne 


= Sprinkler Tops tae a » Fancy Atomizers 
“32 Powder Tops 


Bitter- P-ibes i i | Cut-Glass Bottles 
| Fancy Perfume Boxes 


IMPORTERS OF 


—_— \ \ 
Moulds made for Exclusive Designs Rr Nh 
. sh 


BOTU PAPPAZOGLOU & CO. 


KAZANLIK, BULGARIA 


OTTO OF ROSES 


vou desire distinctive and characteristic Rose effects, use OTTO ROSE D'OR, and thus 





When 


insure pe'‘ection In your goods 


UNGERER & CO., AGENTs © - - - - NEW YORK 














